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WHEN YOU TO HEAVEN, DON’T SAY 
IT LOOKS JUST LIKE ANTIGUA. 
THEY’RE SO SICK OF HEARING THAT. 
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It’s possible there’s 
some far-off corner of the 
earth more beautiful 
than the tranquil islands 
‘that dot the Caribbean. 
It seems like an extremely 
remote possibility, but 
there might be some place 
that’s nicer. We guess. 


Like no vacation on earth” 


Hey, what about a jeans issue? 
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SURGEON GENERAL'S WARNING: Smoking 
Causes Lung Cancer, Heart Disease, 
Ra Ses, And May Complicate Megnanc 


WHAT THE SUPERMODELS ARE WEARING THIS YEAR. 


YOU'LL FIND CONTINENTAL TIRES ON THE AUTOMOTIVE WORLD’S SEXIEST BODIES. 


IF YOU DESIRE THE SAME PERFORMANCE STANDARDS REQUIRED BY HIGH PROFILE 
AUTO MANUFACTURERS ON YOUR CAR, VISIT WWW.CONTINENTALTIRE.COM OR CALL 
1-800-847-3349 FOR A DEALER NEAR YOU. 
WHAT DRIVES YOU” 


Catching UP WITH... 


Carin Cone, Olympic Swimmer 
April 18, 1960 


IN 1958, WHEN she was the dominant 
female backstroker in the U.S., Carin Van- 
derbush was known almost as much for 
her beauty as for her talent. She was Carin 
Cone then, and most articles about her ac- 
complishments included at least one 
breathless mention of her “honey-blonde” 
hair or “shapely” figure. “That never both- 
ered me,’ says Vanderbush, now 59. “They 
wrote about men being big and strong.” 
She certainly didn’t go unnoticed by SI. 
Vanderbush holds the distinction of being 
the first woman to appear twice on our 
cover (left, in a portrait by Aaron Shikler, 
who later painted the Kennedys during 
their White House years; and as part of our 
Dec. 22, 1958 cover). Vanderbush suspects 
that some of her popu- 
larity in SI’s corridors 
may have had as much 
to do with her proxim- 
ity to our Manhattan 
offices—she grew up 
in Ridgewood, N.J.— 
as it did with her looks 
and athletic prowess. 
“There weren't many 
women who were 
world-record holders 
in this area,’ she says. 


Vanderbush 
holds the 
distinction of 
being the first 


woman 
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to appear twice In truth the “comely 
blonde” (as SI described 

on our cover. her in 1960) earned 
every bit of her celebri- 


ty. From 55 through ’60 she set six world and 24 American records and won 16 U.S. titles. 
For all her success, however, Vanderbush was never an Olympic champion. At the 56 Games 
in Melbourne she finished in a dead heat with England’s Judy Grinham in the 100-meter back. 
Both were clocked in 1:12.9, but after a 20-minute conference the judges awarded the gold 
to Grinham without explaining why. Three years ago, Vanderbush watched a film of the 
race for the first time. It failed to resolve her doubts about the judges’ ruling, because the cam- 
era was nowhere near the finish line. “I know my head came up first,’ she remembers. “But 
it’s been a mystery all this time, and it’s O.K. with me that it stays that way.” 

Vanderbush never made it back to the Olympics. In 1960 she failed to qualify for the 
U.S. team and retired. She graduated from Maryland in ’62, the same year she married 
2nd Lieut. Al Vanderbush, a former Army linebacker who went on to serve as athletic director 
at West Point from ’90 to 99, They have two sons, Carl, 33, and Bruce, 31. Upon Al’s re- 
tirement the elder Vanderbushes settled in Highland Falls, N.Y., right next door to the Acad- 
emy, and Carin continues to teach kindergarten at the post school, as she has since 1984. 

As for her years of celebrity, Vanderbush has her scrapbooks filled with press clip- 
pings and photographs. Hundreds of photographs. “I think about those days a lot,” she 
says. “It was something I always took for granted. I worked really hard, but it was fun. 
That was just how life was. It was thrilling.” —Mark Beech 
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| We went 
| around the rim 
and back again to 
bring you a close-up look at 
breathtaking women 
you wish you knew 


and aman 
you wish you were 


PRODUCED BY 


DIANE SMITH 


ASSISTANT EDITORS 


M.J. FIGEL ano JENNIFER STERN 


cover: DANIELA PESTOVA 

swimsuit By Delfina ($175) 

NECKLACE By Monies ($250) 

MAKEUP By Ashley Ward for The Wall Croup 
HAIR By Kevin Murphy for Kusco Murphy 

at Artists Group Management 


COVER PHOTOGRAPH BY ROBERT ERDMANN 


HEY ARE DESIRABLE, 


diversionary and dynamic. 
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We are desirous, diverted and 


dormant. They (diaphanous 


and dreamy) romp in exotic splendor, 
. P : P * Dasth Charges Audrey encountered some strange 
proudly displaying the fruit of their youth, life forms in Mexico, including one from Brooklyn (page 90). 
while we (dolorous and dystopian) weather another winter in our Fruit 

of the Looms. § To us, swimsuit mod- 

els are strangers on a plane: the two- 
dimensional world they inhabit. To 
them, we are just plain strange: read- 


ers saddled with a one-dimensional ob- 


session. § If only there were a way to 


bridge the divide. To give them another 
dimension or to relieve us of our de- 
mentia. Fortunately, SI swimsuit editor Diane Smith found a way to 
do both. “We chose 3-D photography,’ says Smith, referring to our 
Mexico-based Depth Charges photo 

act (page 90), “because we could 


| 
_—: Ny} ‘\ 
think of no better way to bring » ey) 


our readers closer to the girls.” 
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§ That shoot marks the 


OL in the Garden Daniela poured 


her heart out to a frog with a heart of stone 
in Malaysia (page 34). 


RALPH LAUREN 
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debut of 3-D photography in the mag- 
azine, and this is the first time we 


have provided complimentary eyewear 


en masse. Don those 3-D specs and— 


Y 
a 


yon So he ps. 
hg AS De Belle Surfer-in-training Michelle and her 


newfound surf buddies had a swell time at Waikiki (page 82), 


voila!—Heidi Klum has even more 
curves. For years our swimsuit issue has 


been accused of leaving little to the male imagination. With 


Depth Charges we hope to leave even less. § We 
didn’t stop there. Smith and her crew 


~~ traipsed all over the 


Ree 


S) Pacific, from Malaysia 
to Mexico to Maui. “I’m a 
California girl” says Smith. 
“IT wanted to show off 
the Pacific.” § Before you 
plunge into our Pacific, two 


words of caution. First, re- 


member that objects in your 
3-D vision are, regretfully, 
not as close as they appear. Second, remember 


to doff the goggles when you put down this 
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issue—that is, if you can put it down. 


* Model Lakaitioe Clen and Christina Rice had a hard 


time seeing eye-to-eye during their shoot (page [24). 
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AMERICAN EAGLE 
OUTFITTERS 


AE Swimwear is available at ae.com 
or call 1-888-232-4535 
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flocked to Miami's bikini expo—all of 


them seeking the next hot swimsuit 
By AUSTIN MURPHY 


Ss 


They come from a distant galaxy, where women have perfect 
bodies but are, for some odd reason, unable to properly 
size themselves and end up spilling out of swimsuits 
that are ridiculously small for them. That, to answer your question, is where we find the 
models for our swimsuit issue. But what about their bathing suits? Where do they come 
from? Ask a typical male reader of the issue that question, and he will answer, What suits? 
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Technology is a playground. 


Shopping News Investing | GameSpot | Tech Life | Downloads | Developer 


We've come a long way since Pong created the digital playground, haven't we? On ZDNet, you'll find the 
biggest playground on the Web: GameSpot. It’s got everything your gaming heart desires; PlayStation, N64, 
PC or Dreamcast. Maybe that's why the Academy of Interactive Arts named it “Entertainment Site of 

the Year." Or maybe it was the pictures of the real-life Lara Croft. Whatever game-thing you're 

into, ZDNet's GameSpot has something for you. 


VISIT ZDNET’S GAMESPOT TO DOWNLOAD A FREE DEMO AND OFFICIAL GAME GUIDE FOR LARA‘S 
LATEST ADVENTURE, TOMB RAIDER: THE LAST REVELATION. 


D inc. ZONet, the ZDNet fo96, and Whore Tectina 
Ve owners, Exios pic is one of Euros 
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www.zdnet.com 


rand names are trademarks 
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and Asia. The Company's 
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For the longest time, I was that philistine. If I paid any attention 
to the suits in the swimsuit issue, it was to study how the super- 
model within was filling out, stretching and/or distressing the fab- 
ric. I perused the magazine in a state of heavy-breathing ignorance, 
unaware of the difference between a bandeau and a tankini, a soft- 
cup triangle top and a demi bra with removable push-up pads. I 
did not know a string bikini from a ruffled thong, a halterkini from 
a hole in the ground. I thought a floating underwire had something 
to do with the phone company. 

It was no way to go through life, and I saw the light last July at 
Cruise 2000, the epic annual bikinifest that is to swimwear trade 
shows what Sturgis, S.Dak., is to motorcycle rallies. Produced by the 
Swimwear Association of Florida, Cruise 2000 took place over five 


to attach me to one of those retractable leashes mothers use in 
airports on small children. 

I was struck right away by the popularity of my colleagues, 
which was not all due to their good looks and winning personal- 
ities. Getting a suit in the SI swimsuit issue is “a designer’s dream, 
like winning an Academy Award,” says Ritchie Berger, CEO of 
Ritchie Swimwear. It creates buzz for a designer and gooses sales. 
When Kathy Ireland appeared in this magazine 16 years ago wear- 
ing the bottom half of a Keiko white lace bikini—the top dangled 
from one hand while she chastely covered herself with the other— 
“the company couldn’t make enough of them,’ says Ritchie. (He 
prefers to be known by his first name, like Cher and Elmo.) 

Diane and Jen were lavished with attention at the show, pestered, 


The booths at Cruise 2000 were festively decorated; it was as if we'd 
entered a bikini theme park, or the world’s best bar mitzvah. 


days in the Miami International Merchandise Mart, a 
Pentagon-sized structure wherein approximately 400 
swimwear manufacturers used roughly 500 goose-bump- 
afflicted models—the air conditioning raged out of con- 

trol throughout—to display thousands of new suits. 
Most of the attendees were buyers from swim- 
suit outlets such as Saks, Neiman Marcus 
and Victoria’s Secret, the bikini bell- 
wethers who decide what we will see on 
beaches this summer. 

Then there was us. This was where 
Diane Smith and Jenny Stern chose most 
of the suits sported by models in this mag- 
azine. Diane is the senior editor for the 
swimsuit issue, Jen is an assistant editor. 
They let me tag along, provided I kept 
up with them and did not embarrass 
them with anything I said or 
wore. When I did start lag- 
ging behind, sympathizing 
with models about the hid- 
den difficulties of their 
jobs—the tiny changing 
rooms with no mirrors, the air 


conditioning issue—Jen threatened 
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stalked and, in one instance, followed 
into the lavatory. Little wonder that as 
we motored over the MacArthur Cause- 
way en route to the Merchandise Mart one 
morning, Di said to Jen, “Aren’t you excit- 
ed to see more bathing suits?” 
“So excited I could barely sleep,” said 
Jen, her voice dripping sarcasm. She 
had not yet had her coffee. 
Most of the 400 booths in the 
Merchandise Mart were festive- 
ly decorated; it was as if we'd en- 
tered a bikini theme park, or the 
world’s best bar mitzvah. The first 
conversation I had was with Lisa 
Cabrinha, who designs suits for Letarte. 
She is a former pro Windsurfer who said of 
her company’s creations, “I’ve tried every one 
of these windsurfing in the waves, and they 
stay on.” She said that as if it’s a good thing. 
I longed to linger but was hurried 
along by my colleagues to booth 
1044, where a voluptuous 20-year- 
old named Kim was refusing to 


come out of the dressing room. 
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Kim was modeling an iridescent green bikini by Onda 
de Mar. The problem? “She’s popping out of it,’ 
said Laura Stein, the company’s rep. “Tell her 

not to worry,” I said, soothingly. “We’re all 
professionals here.” When Kim finally 
emerged, I noticed that she took care to 
avoid sudden movements. Smart 

girl. If one of her straps had 
popped, it could have put some- 
one’s eye out. 

Diane passed on that sorely 
taxed suit but ordered a scaly, 
green, _reptilian-looking 
number—and asked the 
question she would pose 
repeatedly over the next 
few days: “Can you 
make the bottom 
smaller?” If a suit can’t 
fit a supermodel just 
right, we tend to err on 
the side of less coverage, not 
more. But then, if you’ve ever glanced 
at one of these issues, you already knew that. 

Diane’s next-most-frequent question: “Does it come in a thong?” 

“The girls love the thong,” she says. “With their bodies, who 
wouldn’t?” 

As long as Diane broached the subject, let us focus, for a mo- 
ment, on models’ bodies. “Not to rain on your parade; my wife had 
said on the eve of my departure for Miami, “but you will not be 


more approachable, less likely to throw 


a drink in your face if you suggested 
something untoward at last call. Ad- 
miring the suits on the Merchandise 
Mart models, I recalled a line from 
Everybody’s All-American. After tak- 
ing a long, lupine look at the 
homecoming queen and her 
court, the Louisiana Universi- 
ty defensive tackle played by 
John Goodman asks his bud- 
dies, “How would you like to 
dive nekkid into a pile of 
them runner-ups?” 

Not that I spend a lot of 
time training binoculars on 
scantily clad women at the 
football games I cover for this 


magazine, but the models in 
the Ritchie’s booth looked vague- 
ly familiar. It turned out they were 
Miami Dolphins cheerleaders, modeling 
metallic-looking suits. “I don’t know if you could 
get this one through a metal detector,’ Ritchie said. 

I have seen the future of swimsuits, and it is... Reynolds Wrap. 
Someone must have decided that at the turn of the century, every 
designer in the world would have to come up with a line of metal- 
lic suits. As one breathless rep said while a model paraded before 
us in some Mylar-like, possibly flame-retardant excrescence, “It’s 
suggestive of space, of the new technologies.” It was, in fact, sug- 


One designer said that she tests all her suits while windsurfing, so she 
knows they won't come Off. she said that as if it’s a goodthing. 


seeing world-class models, your Heidis, your Rebeccas, your Laeti- 
tias. These will be your ordinary, garden variety swimsuit mod- 
els.” To which I replied, “And your point is?” 

It was true that you could find physical imperfections at Cruise 
2000 that you won’t see in this issue: a double chin here, a few 
varicose veins there, the odd field of cellulite (or, as Jen so charitably 
puts it, “cottage cheese”). One model bore the faint trace of a scar 


from sternum to navel. Such flaws made them seem more human, 
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gestive of something you might have seen on Jane Fonda in Bar- 
barella, or on an ice dancer from Uzbekistan. 

At least Ritchie’s millennium stuff was tasteful and interesting. 
Diane wanted to know if one of the futuristic suits came in a thong. 
“We do all thongs,’ he said, “full, skimpy, string bottom.” 

Thongs. Full, skimpy, string bottom. The industry’s delicious 
argot gave me nearly as much pleasure as did the sight of hun- 
dreds of extraordinarily attractive women walking around in, es- 
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HOT OFF THE PRESS: 

SI’s sensational 2000 
Swimsuit Wall Calendar 

is 18 months long, with 
more photos than ever! 
Use the FREE PREVIEW 
CARD to order yours 


, today, and spend even 


MORE time with Rebecca, 
Heidi, Eva and your other 
favorites! 
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sentially, their underwear. While Diane and Jen did the hard work— 
placing orders, finding tactful ways to say, No, we probably won't 
be needing this leopard-print bikini—I was happy to float along 
with an ear tilted toward the charged terminology filling the air: 

“The push-up is made of a restrictive fabric, so it pushes 
everything up and in....” 

“This is a high-waisted panty. ...” 

“This is kind of an energizer bra... .” 

“This is a tank with a floating underwire. .. .” 

“ ., feathered bustier top, string bottom... .” 

“,. triangle thong, scoop-bottom one-piece. . . .” 

For me, these clipped, loaded phrases harked back to . . . football 
plays. I am not sure why, but I was suddenly overcome with the 
urge to stand in a huddle and hear a quarterback call out, “Bandeau 
top with keyhole back, triple-strap tankini on two! Ready, break!” 


There’s not a lot of overlap between the swimsuits Blum was 
peddling and those in this issue. The suits in his booth catered, 
for the most part, to women he affectionately called his Condo 
Commandos. “This woman is not 25.” he said. “She loves Flori- 
da, drives a Mercedes. She needs a soft cup; she needs panel con- 
trol. There’s an 80-percent chance her suit will never see the 
water.” 

After bidding Blum farewell, I found my colleagues in the XOXO 
booth, where I was stopped short by Patricia (Oz) Osmanson, the 
company’s vice president, who said, “Can I help you?” 

“?'m—I’m—I’m with them; I said, pointing to Diane and Jen, 
who savored my discomfort for a moment before admitting that I 
was telling the truth. Inside, models were swiveling back and forth 
in tankinis named for fruits: blackberry, pineapple, passion fruit. 
When Diane inquired about the availability of thongs, Oz replied 


The smashing blonde’s suit had a zipper down the front. When I ventured a modest 


proposal—"Might we test the zipper?'— the rep said, “Easy, cowboy.” 


It was after lunch on our second day that I no longer felt I 
needed to be glued to Diane and Jen. I sensed that they 
had grown weary of my contributions, such as that 
awkward time in the Speedo booth, when a 
smashing blonde emerged in a teal sport tank 
with a zipper down the front. When I ven- 
tured a modest proposal—“Might we test 
the zipper?”—the rep said, “Easy, cowboy.” 

The time had come for me to leave the 
nest. Diane and Jen went off while I vis- 
ited with Jack Blum, who reps half a 
dozen companies and was one of the 
show’s founders. Seventeen years ago, 
the Florida buyers got tired of flying 
around to look at suits, so they asked 
the reps to choose a time and a place 
where buyers could spend a few 
days looking at new lines. “The first 
year we had 15 reps,” Blum re- 
called. “The second year it was up 
to 30.” This year more than 1,000 
swimwear lines were displayed, and 


buyers came from all over the world. 
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in the affirmative. She then told us about a problem she’d had 
with some guys at the Orlando Surf Expo. “They’d ask 
to see the suit modeled in a thong, and we knew why 
they were asking;” she said. “I just told them, You 
guys know what a thong looks like. Use your 
imagination.” 
“Pigs,” I said. 
Diane and Jen looked at me as if to 
say, “Then what are you?” 
This hurt. Did they think 
I'd learned nothing over the 
past two days? Did they 
think I didn’t care about the 
intricacies of swimwear de- 
sign? I am already looking 
forward to next year’s issue. I 
want to see if metallic suits 
will go the way of Magic John- 
son’s talk show. It will be fascinat- 
ing to see if the trend in tankinis con- 
tinues to have legs. 
Just between you and me, the models 


aren’t too tough on the eyes, either. a 
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Kelly Slater may be the best surferin the world, but he suffered a 
few wipeouts teaching Michelle Behennah to stand on her own two feet 
py ALAN SHIPNUCK 


THE SUN IS SETTING ON TURTLE BAY, 
and Michelle Behennah is languidly licking 
frosty chunks of pifia colada from the pineapple 
wedge she has fished out of her drink. She is 


wearing low-riding jeans and a black top that 


is little more than a salacious rumor, and a trio of sunburned 
gents at an adjacent table can’t take their eyes off her. She is ut- 
terly unaware of the stir she is creating, which is typical. Michelle 
is an unassuming girl-next-door type. Sure, she has cheekbones 
Michelle Pfeiffer would kill for, and it’s true that her legs are so 
long, she probably needs a lawn mower to shave them, but what 
stands out most is how down-to-earth she is. She laughs a lot, 
cusses a little and tells a very good story. 

On this blissful October evening Michelle has just jetted in 
from Paris to Oahu’s North Shore. In the morning she will ren- 
dezvous with Kelly Slater, the surfing legend who has flown all 
the way from Florida just to show a SPORTS ILLUSTRATED swim- 


suit model how to get up on a surfboard. Not the easiest of as- 


sk pn ROBERT BECK 


signments, considering that Michelle is a fair-skinned lass from 
the north of England whose only surfing experience has been 
on the Internet. “I guess they picked me because they knew I 
was gullible, she says in her Sheffield lilt. “I’m not exactly the 
sporty type. I hope I don’t drown.” 

Being unfamiliar with the Slater legend, Michelle did a little 
research before arriving in Hawaii, picking up a CD burned by 
Kelly’s band, The Surfers. “If you didn’t know they were surfers, 
you would know it just from listening to it,” she says. “They 
sound a bit stoned, you know? But don’t tell him I have the CD. 
I don’t want him to think I’m some kind of groupie. I’m sure 
he has plenty of those already.” 

Kelly, too, did his homework, flipping through last year’s swim- 
suit issue to check out Michelle, whom he pronounced “not bad.” 
(Apparently Kelly thought of the issue as a J. Crew catalog for 
his love life—when he heard that the Argentine model Lujan, 
his fave from last year’s photos, was due to arrive in Hawaii short- 
ly, he said, “Oh, then I’m extending my trip, for sure.) 

As for why Kelly would fly for 12 hours just to surf with a clue- 
less beginner, albeit a very toothsome one, he says, “It sounded 
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like a good way to get a free vacation.” That’s pretty rich, 

considering his life has become a free vacation. In Decem- 

ber 1998, at the tender age of 26, Kelly won his record fifth 

straight Association of Surfing Professionals world title and 

then announced, Jordan-like, that he was taking an indefi- 

nite sabbatical from competition. Since then he has been 

“just sorta hanging around, waiting to see if anything comes 

up that sounds like fun.” Mostly this has meant lots of soul 

surfing—noncompetitive surfing—including trips with bud- 

dies to Tahiti, Fiji, Brazil, South Africa and Australia, where 

he keeps a flat in the town of Avalon, outside Sydney. When 

Kelly is home in Cocoa Beach, Fla., he plays golf most every day 

at the Cocoa Beach Country Club, whittling away a handicap 

that is down to seven only four years after he took up the game. 

Slater has done a little acting, too, notably in a forthcoming film, 

One Night at McCool’s, starring Liv Tyler and Matt Dillon. 
Acting is old hat for Kelly. In 1992, aglow from being named 

one of PEOPLE’s 50 Most Beautiful People, he landed a role on 


Michelle and Kelly looked like prototypes for some higher species amid the 
doughy tourists on Waikiki Beach and drew stares on shore and in the water. 


Baywatch as Jimmy Slade, a surf bum who seemed to take off 
his shirt a little too often. He lasted for two seasons, along the 
way hooking up with Pamela Anderson Lee (forever “Pam” to 
him), a romance that lasted off and on for the better part of five 
years. (It is now decidedly off.) 

Kelly is also still cashing checks from a multimillion-dollar 
deal with the clothing company Quiksilver, among various other 
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endorsements. His life raises an intriguing question: What do 
you do if you’re young, rich, impossibly handsome, the very best 
in your chosen profession . . . and utterly bored with it all? The 
answer, of course, is teach swimsuit models to surf. 


SURFERS AND swimsuit models both tend to begin their 
workdays before sunrise, and so it was that Kelly and Michelle 
first pressed flesh over a predawn 
breakfast spread in a suite at the 
Turtle Bay Hilton. Kelly had just 
popped a handful of grapes into his 
mouth when Michelle sauntered 
over and introduced herself. 

“Nwice tzo myeet ywou, troo,” 
said Kelly. 

This was followed by a long si- 
lence and then the familiar how- 
banter 
Michelle was called away to have 


was-your-flight until 
her hair done. It was somehow re- 
assuring to know that even winners 
of the genetic lottery must occa- 
sionally suffer through awkward 
small talk. 

Though it was not yet 6:30 a.m., 
Kelly was already tracking the waves 
via the Weather Channel and had 
placed numerous phone calls to his 
surfing buddies around the island. 
In his estimation, the swells were 
coming in too big on the North 
Shore, which is home to the Banzai Pipeline, Waimea Bay, Back 
Doors, Sunset Beach and other legendary surf spots. So, at Kelly’s 
urging, three vans full of photographers, makeup artists and as- 
sistants packed up for Waikiki Beach on the other side of the is- 
land, an hour and a half away through traffic. 

During the drive Kelly ruminated on a bygone Valentine’s 
Day, when he introduced surfing to another woman who looks 
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pretty good in a two-piece. “Pam was really uptight,” he said. 
“She was afraid of the waves, of hitting the bottom, of the board 
hitting her—just very nervous in general. That’s how most first- 
timers are.” 

If the North Shore is a vision of what Hawaii can be—pristine 
beaches, black lava flows tumbling into the seas—then Waikiki 
is a caricature of tourist hell. Michelle and 
Kelly looked like prototypes for some 
higher species amid the doughy main- 
landers, who were busy peeling off their 
I GOT LEI’D T-shirts and slathering 
SPF 60 on their pasty flesh. Doing the 


Kelly held the surfboard in waist-high 
water while Michelle practiced some 
rudimentary footwork. ..and pratfalls. 


cat walk down bustling Kalakuau Avenue on her 
way to Kelly’s favorite slice of beach, Michelle 
finally seemed to grasp the magnitude of what 
she had gotten herself into. “I’m not nervous, 
just a bit apprehensive,” she said. Pause... . 
“Well, O.K., I’m a bit nervous.” Pause. “I gotta 
be honest, I’m s------- bricks here.” 

Kelly was more sanguine. Waxing up his 
board, he told her, “No problem, you'll be up on the first wave, 
guaranteed” 

Just to be sure, Kelly had brought along a buddy to serve as his 
wingman—Russ Keaulana, a former world longboard cham- 
pion. For starters Russ and Kelly held a surfboard in waist-high 
water and placed Michelle atop it, introducing her to some rudi- 
mentary footwork. A crowd of curious beachcombers gathered, 
and to them Michelle must have looked like a gorgeous garnish 
adorning a fiberglass hors d’ouevre tray. Michelle showed im- 
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pressive agility while Kelly and Russ 
jiggled the board to simulate wave ac- 
tion, but at one point she tumbled off 
and tweaked a knee. Though she never 
uttered a peep, Michelle spent the next 
few minutes wincing and flexing her 
knee. “I was deathly afraid it was going to 
be all swollen and ugly,’ she said later, and with good rea- 
son. A swimsuit model with a puffy knee is about as use- 
ful as a running back with a torn ACL. 
Thankfully, neither Michelle nor her knee became 
overly inflamed, and after 15 more minutes of instruc- 
tion she and Kelly paddled out to sea, sharing a long- 


board. A few hundred yards off shore the waves were breaking 
gently at a height of three feet, perfect for a beginner; the plan 
was for Kelly to ride with Michelle and steer the board, so all 
she had to do was worry about getting on her feet and staying 
there. On the first wave Michelle had barely gotten off her toned 
tummy and onto her feet when she plunged into the drink, doing 
a little scissors kick in midair, a la Sergio Garcia. Michelle began 
the second wave holding on to Kelly for dear life. He managed 
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to coax her to her feet for a few beats, but the moment she let go 
of him, she got rinsed. On wave number three Michelle tried 
to get up without any help and suffered the consequences, a 
heroic wipeout that sent Kelly sprawling as well. 

Michelle was underwater for a long couple of seconds before 
bobbing to the surface 20 feet from Kelly. She was flailing wild- 
ly and looking, for the first time, a little panicky. Kelly paddled 
over briskly and, in his suavest Baywatch move, lifted her onto the 
board. “I knew she wasn’t going to drown,” he said later, “but I 
was worried she’d take in a mouthful of water, and that wouldn’t 
have been good.” What with 
Michelle’s low-sodium diet and all. 

Finally, on the fourth wave, Kelly 
helped Michelle to her feet, and 
they got a good ride, easily 10 sec- 
onds long, that ended with both of 
them raising their arms in triumph. 
They did it again on the next wave, 
and then things got a little zany. 
Russ dropped in on the same wave 
as Michelle and Kelly, and, as they 
were riding next to each other, 
Kelly picked up his unsuspecting 
partner and handed her to Russ, 
who just kept on surfing, with 
Michelle clinging to him. Several 
waves later, 
Michelle by slinging her over his 
shoulder in a cool me-Tarzan-you- 


Kelly surprised 


Jane move. 

This levity was punctured by 
screaming sirens and the whirring 
of a helicopter. Someone had called 
in a shark sighting, and Honolulu’s 
finest turned out en masse to investigate. Kelly, used to such 
things, pretended not to hear Michelle when she asked about 
the commotion, and soon enough the killer shark was unmasked 
as a drifting palm frond. Michelle and Kelly just kept on surf- 
ing. When they finally washed ashore, both were giddy from the 
experience. “When you're standing on the board it feels like you're 
150 feet above the water?’ Michelle said breathlessly. “It feels like 
you're going so fast. The noise is incredible, and the spray of the 
water . . . it’s like nothing I’ve ever experienced before.” 

“She was totally relaxed and confident,” said Kelly. “I told 
her she was a natural, but she didn’t believe me” 

“Tm sure he says that to all the girls,’ said Michelle, rolling 
her eyes. 

Clearly these two had bonded during their whirl in the curl. 
They retired for lunch and some refreshments—Kelly sucking 


down a couple of Kahliia coladas (the standard surfer’s drink) 
while Michelle indulged in the unholy union of Bud Light and 
iced tea. They flirted like mad, talking about the usual twenty- 
something stuff, like their favorite place to stay while in Bali. 

Finally, he popped the question. “So you wanna go beach 
cruising?” he asked. 

“What’s that?” 

“You know, cruising the beach.” 

“Oh, you mean you want me to watch you surf?” 

Exactly, which is how Michelle wound up at Pipeline later 


On their fourth wave Kelly helped Michelle to her feet, and they got a good 
ride that ended with them both raising their arms in triumph. 


that evening, along with a small army of chaperones. Yet another 
Technicolor sunset was lighting the sky, and the water was 
crowded with soul surfers trying to squeeze in a final ride. Kelly 
was among them, distinguishable by the ferocity with which 
he tore into the waves. A friend of one of the photo assistants 
had rolled his own in the parking lot, and now he sparked it, 
giving the scene a certain whiff of authenticity. Eyes on the 
pounding surf, Michelle said, “I crashed in the middle of a wave 
like that one. When I was underwater and I opened my eyes, 
it was like being in the middle of a washing machine. There 
were bubbles everywhere and I was being tossed around and 
around and around and then suddenly. . . ” 

It was a long story, but a good one, and in the telling it was 
hard not to notice that Michelle sounded like just another surfer 
whose heart belongs to the ocean. ia 
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| 
ale 


“Audrey 


"Heid: SWIMSUIT BY MOSCHINO MARE (S180) 


ale 
¢ 


. 
Lujan SWIMSUIT BY ATHENA COLLECTION ($77) 


# 


= 2 


cre i 


| ae ayy Jo Xp peou-Ho 8 204M v pue 129, ay} 0 yond pus 10,0 jee’ “EipOnL 0 


ore 


: : : E = 
: ¥10A01-09-008:1 ° cam sitinay eisnuoni peas) 0} noA  spunget eyohon “nok ano) ym stout. 40} " og idn anyone ‘uy ms ious ne 


ByoAol000z9 
7% = 2 


4 vm 


10}0W 2. aM 


= 


Mn 


Ss 
iy “ 

Poh 

ne 


he 


7 


Ey 7 BR 
Kyle GX SWIMSUIT BY INCA BY STEPHANIE HIRSCH (S200) 
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CHANGING. eveRY DAY. GP) TOYOTA 


THE WEXT CELICRA. GO. wuwistuistovota.com 


©2000 Toyota Motor Sates, U.S.A., INC. SHOW YOURSELF HOW MUCH YOU CARE ABOUT YOURSELF. BUCKLE UP. 


Real friends. Real bourbon. 


Jim Beam?® Kentucky Straight Bourbon Whiskey, 40% Alc/Vol. ©2000 James B. Beam Distilling Co., Clermont, KY www.jimbeam.com 
Real friends drink together responsibly. 


CENTUCKY STRAIGUT 
BBUREEN WHISKEY 
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Use of this product will cause adrenalin rush and skin-tingling, 
heart racing excitement. Effects will remain long after your family 


has returned home. To re-charge, revisit at least once a year. 


_ An electrifying family vacation. Call 1-800-U-ESCAPE or your travel agent. 
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Heidi SWIMSUIT BY RANDOLPH DUKE SWIM COUTURE (SI,250) 


ie) 
Shabana Er | SWIMSUIT BY MOONSPLASH SWIM (S78) 


Cstelle SWIMSUIT BY PHILOSOPHY DI ALBERTA FERRETTI 


In some places, 


ATHLETES 


are revered as gods. 


This is MOT one of 


those places. 


One place. 
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ENJOY OUR QUALITY RESPONSIBLY 


©1999 Joseph E. Seagram & Sons, New York, NY. Seagram's 
Lime Twisted Gin, Premium Extra Ory Gin With Natural Lime 
Flavor, Distilled From Grain, 40% Alc. By Vol. (80 Proof) 
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RON LABBE COLLECTION 


For more than 

150 years, 3-D 
photography has 
been used to 
quicken pulses by 
giving bathing 
beauties—who are 
sometimes accused 
of being shallow— 
more depth 


BY TIM CROTHERS 


AS THE SUN rose last Nov. 9 
over a remote beach just south of 
Zihuatanejo, Mexico, SPORTS IL- 
LUSTRATED photographers Heinz 
Kluetmeier and David E. Klutho 
perched Heidi Klum atop a craggy 


rock formation and started snapping pictures. This shoot was different from any done for SI’s 
36 previous swimsuit issues, not only because the surnames of all three principles begin with 
the letters K-L-U, but also because the shooters were capturing Klum’s image using the long- 
neglected technology of three-dimensional photography. After snapping more than 200 pictures, 


a: 
a. uienout 


A stereocard 
Kluetmeier and Klutho sensed that their rocky backdrop wouldn’t be as dynamic in 3-D as they’d from 1920 
hoped. With the brief window of ideal light rapidly closing, swimsuit editor Diane Smith took served up a 
off her straw hat and handed it to Klum, who wore it for a few photos. Kluetmeier then told ere mix 
Klum to throw the hat, and—bingo!—Klutho had his picture, which appears on page 93. “That and bathing 


picture was no accident,’ Klutho says. “I’d had models throw lots of stuff at me in test shots— beauties. 


© Cc 
3-D)wistorv 


but of the 25,000 frames we shot in Mexico, that one was the best in terms of 3-D effect.” 

The three-dimensional photos featured in this issue are the culmination of Klutho’s recent 
fascination with the technique. In 1997 he began experimenting with 3-D at a variety of sport- 
ing events, from baseball to rodeo, and discovered that recent stereoscopic camera innovations 
yielded a quality of 3-D action photo never before possible. 

Three-dimensional photography dates back to 1832, 
when British scientist Charles Wheatstone conceived a 
device for creating images that appeared to be three- 
dimensional. In 1849 another British inventor, David 
Brewster, combined Wheatstone’s brainchild with the pi- 


oneering principles of photography developed by Louis 


Historians say StereOSCOpPICc 
photography was “the 
television of the Victorian Age.” 


Daguerre to create the stereoscope, which gave pho- 
tographs added dimension by making the viewer see one 
image from two points of view, mimicking what the 
human eyes do in the real world. Two photos of an object 
were taken from points approximately 2% inches apart, 
or about the distance between a human’s pupils; the two 


photos were then positioned side-by-side on a card and 


viewed with a stereoscope whose lenses directed each eye 
to its corresponding photo, which caused the brain to per- 
View-Master shot ceive the two photos as a single image with depth. Brewster demonstrated his stereoscope for Queen 
of Miss America Victoria at the 1851 Great Exhibition in London, and a craze was born. 

aspirants, circa 
1957 (above); 
swimmer Nicole of the Atlantic people spent evenings viewing stereographic cards of Civil War battles, exotic land- 
Pellissard at the 
1952 Olympics 
(right, with towel); 
St. Louis Cardinals 
Frank Frisch and 
Leo Durocher, 
1934 (far right). 


Historians say stereoscopic photography was “the television of the Victorian Age.” On both sides 
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CUDDLING 


1999 Toyota Motor Sales, U.S.A. Inc. 


www.toyota.com + 1*800+go-toyota 


YOUR ADRENAL GLAND IS 3 INCHES FROM YOUR KIDNEY. WITH AN AVAILABLE 190-HP ENGINE AND THE HIGHEST 
GROUND CLEARANCE IN ITS CLASS, THE TACOMA WILL REMIND YOU OF IT EVERY TIME YOU TAKE ON A MOUNTAIN 


TOYOTA TACOMA 4x4 @ TOYOTA 


DONATE. EVERY DAY. 
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A merry trio with 
a board (right); 
pinup queen 
Bettie Page in 
the surf (far 
right); Marilyn 
Monroe with the 
second-most 
famous set of 
curves in pop 
culture (below). 


scapes from around the globe or just family portraits. Nineteenth-century French poet Charles 
Baudelaire wrote, “Thousands of eyes were bent avidly over the holes in the stereoscope, which 
were skylights unto infinity.’ Later in the century stereoscopic technology was used in medicine and 


astronomy. Not surprisingly, it was also used to great effect with pornography. In fact the French gov- 


ernment passed a law stating that artist Louis Camille d’Olivier’s pornographic 3-D photos could be 
sold but not exhibited or viewed through a stereoscope. 

At the dawn of the 20th century, 3-D photographs 
were so commonplace that Quaker Oats gave away 
stereograph cards free with its cereal. However, by the 
advent of World War I stereoscopy had given way to im- 
mediacy, as newspapers incorporated new technology 
that allowed them to print regular 2-D pictures of break- 
ing stories in a more timely fashion. Three-dimensional 
photography has been relegated to the novelty bin ever 
since. In 1939 the first View-Masters gave adults a new 


3-D device to explore the Grand Canyon and other won- 


ders of nature from the comfort of their easy chairs, but 
as television conquered American culture, the View- 
Master’s audience became progressively younger, and 
today it is dismissed as a children’s toy. 

The 3-D concept was also used sporadically to boost 


sales of everything from pinup posters to comic books. 


In the early ’50s Hollywood’s desperate attempt to lure 
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The geareh for the Holy Grail: 
800 years ¢o far. 


The gearch for the Migsing Link: 
140 years and counting. 


The search for the perfect used car: 
Point, click, and done. 


Introducing AutoTrader.com The Biggest, Best Used Car Site On The Planet. 
You tirelessly dig for clues. Your search takes you over countless miles. And you still can’t find the car you want. You need AutoTrader.com, 
the only site where you can search and compare over a million used cars in minutes — nationwide or within your zip code. It also offers 


extensive product information and unbiased reviews to help you make the right choice. There’s no quicker or easier way to find the 
car you really want. With over a million choices, updated daily, 


AutoTrader.com is the missing link you've been looking for. Au toTrader “om, 


Your car is waiting. 


— hi cA 
(irdine- Keyword: AutoTrader.com ©1999 AutoTrader.com 


Action from an 
Illinois State- 
Drake game last 
year (above); 
Brooklyn Dodgers 
pitcher Preacher 
Roe (right); the 
first 3-D comic 
book, from '53 


(far right). 


120 SPORTS ILLUSTRATED 


3.cD) uistory 


Americans away from their TVs led to a brief boom in 3-D 
cinema, beginning with the kitschy 1952 film Bwana Devil 
and other cult classics like House of Wax, Creature from the 
Black Lagoon and Alfred Hitchcock’s Dial M for Murder. 
Movie patrons paid an extra dime for polarized cardboard 
3-D spectacles that caused a spectacle and often a split- 
ting headache. The fad lasted only three years. 

While 3-D films are making another comeback, this time 


In the 50s, 3-D movie glasses 


caused a spectacle 
and often a splitting headache. 


at IMAX theaters, stereoscopic photography equipment is so 
rare that for the SI shoot Klutho had to have his 3-D cameras 
custom-built in Germany. While Klutho’s equipment is the 
finest ever made, the scientific principles employed are ba- 
sically the same as those used by Wheatstone in 1832. With 
3-D glasses technology, the glasses do the work of a stereo- 
scope, focusing each eye on its appointed image. Instead of two distinct images side-by-side, the two 
images are interlaced using color coding, which is why the 3-D pictures in this issue look like double 
exposures when viewed without the glasses. “Three-dimensional technology hasn’t changed much 
in 150 years,” says Ron Labbe, a technical consultant for the swimsuit issue who provided the vin- 
tage photos for this story, “but the result is as fascinating to us today as it was to Queen Victoria. The 
challenge for SI will be figuring out some way to top this.” 

The next logical step: virtual reality. If SI ever figures out how to produce a virtually real Heidi 
Klum, copies of that issue would leap off the newsstand—and into your lap. o 
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J IT’S LIKE SENDING 
A SWAT TEAM INTO 
YOUR ENGINE. 


Syntec’s patented stabilizers zero in 
on and then neutralize harmful engine 
particles. (magnified 100,000x)* 


merica Inc, 


Syntec’s unique 


©1999 Castrol 


molecular components 
bond to engine parts. 


THE ACTIVE 
emcees TT UBRICANT. 


www.castrolusa.com 
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Long lagting wetness protection That goes on clear. 


v/, 


SPECIAL ADVERTISING FEATURE 


é ATHLETE 
OF THE 
@}l } MONTH 


CHRIS RODRIGUES WAS A STUBBORN NAVY BRAT. WHEN HE WOULD 
refuse to go to bed, his parents David and Kim, both Navy veterans, 


Old Spice 


responded with military-style discipline. They made Chris drop and give 


them 20—push-ups, sit-ups, etc. “Either he was going to listen and 


do what he was told, or he was going to be very, very strong,” David 
RODRIGUES WRESTLED 


HIS WAY TO THE TOP 
WITH STRENGTH AND 
A STRONG WILL, 


says, laughing. “I think we got a combination of both.” 
Chris, now a 17-year-old senior at the Walker School in Marietta, 
Gaz, is still strong-willed, and yes, he’s very, very strong. The combi- 
nation has helped him become one of the country’s best high school 
wrestlers. The Old Spice Athlete of the Month is the reigning junior 
national freestyle champion at 114'/ pounds, a two-time prep high 
school national champ and a three-time Georgia state titlist. He has 
won 91 straight matches and is 164-2 overall. “You don’t have to rely 
on anyone else,” says the 5'2”, now 130-pounder. “It’s just you.” Ps 
Chris started wrestling as a seventh-grader and won his first J 
national competition about a year later. “I knew he was going 
to be something special,” says Walker coach Scott Phillipps. 
“For a lot of kids, winning a state championship as a freshman 
would make them comfortable, but Chris had very high goals.” 
In December, he became just the second high school wres- 


tler in three decades to win the Sunshine Open, a prestigious 
collegiate tournament. Last July, he took the junior national 
title from a five-time champ, shocking everyone except him- j 
self and his coaches. In fact, Rodrigues pre-ordered award Z 
photos, expecting to be among the top finishers. “Some i Z.* 
people thought that was a little cocky, but | knew | was f atl 
going to at least place,” says Chris, nicknamed Rico : = 
Suave for his cool style on and off the mat. 


Although Rodrigues doesn’t lack confidence, » 
he does have a humble side. Last season he 4 
turned down Walker’s team captaincy because 
he thought it should go to a senior. And he loves sharing his skill. After a 
lightning-quick pin in a recent tournament, Rodrigues showed his oppo- 
nent how he did it. “He asked,” Chris says. 

He also helps out with Walker’s developmental club. He maintains a 
3.2 GPA and led his school’s model United Nations team to its first-ever 
award at a Georgia Tech competition. He’ll attend Michigan next fall and 
dreams of being an Olympian. It looks like his parents could have taught 
Dr. Spock a thing or two about child-rearing.— E.J. McGregor 


The Old Spice Athlete of the Month Award recognizes outstanding male amateurs in 
high school, recreational and other sports programs. The eighth annual Old Spice 
Athlete of the Year will be announced in the Dec. 18, 2000, issue. 


© 2000 Time Inc. Photo by Robin Nelson 


nee, Klum 
an 
Evander Holyfield 


GG Jt caught me by 
surprise when Heidi 
bit my ear, but I 
didn’t mind when 
I remembered 
that the last time 
someone did that, 
I got $35 million. yp) 
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Ben and Julie Crenshaw 


6G Some of the wives who posed last year warned me that the swimsuits might 


be a bit risqué and asked how I was getting in shape. I told them I chase 
our two-year-old daughter all day long—that’s the perfect exercise.)9 


JULIE e 


GINAe 


halon and Cina Seau 


6G The hardest part of the shoot was when I had to drop that big, comfy robe in 
front of everybody, but Junior was goofing around so I relaxed after a few 


minutes—although I still hope you used the airbrush on me.99 


David Florence, 


David: Before 


sa] and I have better abs)  @EAS 


David Waite: Before For more information call 1-800-297-9776 or visit us at. WWW.eas.com 
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KADRAe 


Ricky Williams and Kadra Ahmed-Omar 


GG J didn’t tell any of my friends I was posing for the swimsuit issue because I wanted 
Vhat the hell is Ricky doing in here?’ 99 


them to get the magazine, open tt up and say, 


MVP 
John Elway 


Now it’s your turn! 


EAS is the leader in performance nutrition for professional athletes 
and active individuals who combine exercise, proper nutrition and 
sports supplements to enhance their physical and mental performance. 


For more information about EAS performance nutrition products, 


ys 
including Myoplex bars and shakes, and customized programs, ) 
call 1-800-297-9776 or visit our website. CS) 


EAS products are also available at: | GNC Live Wet! | @viramin WORLD. 
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Joumana and Jason Kidd 


GG When I told my mom that Jason and I were going to be in the 
swimsuit issue, her only concern was that she'd be able to get enough copies. 
I don’t think she realizes how many copies are sold all over the world. 99 


JOUMANAe 


RR eS 


Starts Sunday March 5 8pm e/p 


travel 


@ To visit the world's best beaches go to discovery.com and click on Travel Channel. BF ic la A NNE L 
a el gf 


Cl 2000 


© To get the Travel Channel contact your local cable or satellite provider. — — 


Julie and Bill Romanowski 


GG I’m saving this bikini and showing it to my grandkids when I’m 80 because I 


trained my fanny off for this picture—it was like I was training for my Super Bowl. 99 
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“Gabrielle Reece and Laird Hamilton 


G6 This shoot was very easy for Laird because his swimsuit is his uniform. 


He slept in his trunks as a kid so he’d be ready for good surf, and I think 


he'd still be sleeping in them if we weren’t married. 9 
Put ; 


138 
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“Heidi and Evander 


HEIDie 


GG J loved doing this shoot because Evander lived up to his reputation for being 
funny and down to earth... although he was a little shorter than I expected. 99 
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FOOTWEAR 


BUYSKECHERS.COM 


FREE CATALOG 1.800.201.4659 
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If man ts not ready to risk his life, where ts his dignity? —André Malraux 


“Tumahai. Ten minutes. The ocean’s a little wobbly, so we’re just 


going for some, uh, Massage. Some chiropractic... . It'll be good 
for the aches and pains. Let’s get wet. Ten minutes. Aloha” 


The voice on the other end of the phone radiates a manic energy, 
the sort of devilish intensity that makes imperative what most 
rational adults would deem, at this bleary predawn hour, ques- 
tionable. The voice wants to go bodysurfing. The voice belongs 
to Laird Hamilton, one of the best big-wave surfers in the world. 
The waves he surfs for a living are too large to describe. A city 
block in mid-Manhattan conveys the scale of one of these things, 
the breadth and the tonnage, but not its evil velocity or mur- 
derous intentions. These are great, fat, 50-foot growlers that 


+k Hamilton is up for any sport that involves plenty of speed and danger. 


travel thousands of miles to lift you up, fill your spirit with the 
giddy music of the spheres and then kill you. You won't find 
enough figurative language to evoke their enormity in any dic- 
tionary or thesaurus. The one literary source eloquent on things 
of such monstrous surge and speed and malevolence is the 
Bible. Old Testament. 

This morning, though, it’s little waves, he says. Just for fun. 
Puny, really. A lark. Mr. Hamilton has promised several times 
not to make anyone dead. 


144 SPORTS ILLUSTRATED 


So. Seventeen minutes out of a warm, dry hotel bed, the sun 
no more than a bright idea behind the razorbacked greenscape 
of Kauai, a chalky, rampsprung mainlander is going over the 
falls in six-foot surf, maybe eight—puny, really—getting rag- 
dolled, biffed in the shorebreak, swept up and spat out at the top 
of the wave (Hey, I can see my hotel from here!), flung far into 
space and then down onto the hardpan of Lumahai Beach, an 
epic crash, hammered into the sand headfirst like a counter- 
sunk nail and held there until that mouthful of Hawaiian 
seashore has been chewed 32 times 
(Just how Mama taught you!), and then 
it’s skywatersandskywatersandskywater- 
sand as you get sucked back into the 
white tumble of the next wave and your 
many useless body parts reorient them- 
selves sequentially through the four 
points of the compass (Hey, I can see 
my own ass from here!), and maybe it’s 
the rupturing filter organs or the im- 
minent anaerobic blackout, but you re- 
alize this is just like being mugged— 
first the thing sneaks up behind you, 
then it knocks you down and stands on 
your throat while it goes through your 
pockets—and as you're thinking all this 
and your bathing suit wraps itself 
around your ankles, the last wave of the 
set sweeps you back onto the beach and 
deposits you there, brine-salted and 
boneless, for the crabs and package 
tourists to gawk at. 

Time passes. Mr. Hamilton, beaming, 
handsome as an action figure and back- 
lit by a 24-karat sun that now seems 
much higher in the sky, leans down, checking in to make sure 
we've all had fun. Strikes a pose like the Rockefeller Center 
Prometheus and says, “This is what you looked like inside that 
last wave. Very powerful. Very Fifties. A classic” 

Shouldn’t someone be scrambling the rescue helicopter? 

“We oughta call you Crusher!” Hamilton says. “That was a 
dynamite wave! Two sticks! Ka-BOOM!” 

Who here has CPR training? 

“Man, you just exploded!” 
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* View special 3D online photos using your glasses from the magazine 


¢ Go on a revealing, behind-the-scenes Virtual Reality Swimsuit 2000 tour 
¢ Chat with SI's Swimsuit 2000 models 
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¢ View exclusive on-location video clips 
and photos not available in the issue 


__ ¢Visit individual model galleries and 
archives of past SI Swimsuit shoots 


Log on and see 
Heidi...Daniela...Laetitia 
and Yamila come 
tolifeas you've 
never seen them 
before only @ 
CNNSI.com 
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Perhaps we'll only know what really happened when the FAA 
recovers the black box. 

“Go, doggie!” 

A lark. There is actually sand inside of me—a Lumahai colonic. 
So much for the dignity of risk. 


She loved me for the dangers I had passed. 
— SHAKESPEARE 

Bodysurfing, jetboating, boogie boarding, long boarding, skim 
boarding, air boarding, Jet-Skiing, mountain biking, motocrossing, 
speed sailing, cliff jumping, snowboarding, kite-surfing, skydiv- 
ing, Windsurfing, etc., ad infinitum— 
these breakneck X sports are referred 
to around the Hamilton household 
as “activities,” and three or four of 
them can be shoehorned into a single 
day. If you start early enough, warm 
up and stretch properly, and main- 
tain your focus and a conscientious 
timetable, you can shatter your pelvis 
before breakfast. 

Born 35 years ago with the help 
of an experimental obstetric bathy- 
sphere no one seems to remember 
the origin or purpose of (“It looked 
like a really big salon hair dryer;’ says 
Laird. “I think it was supposed to re- 
duce the pressure on my mother’s 
abdomen or something.”) in—where 
else?—California, Laird came to 
Hawaii as a toddler with his late 
mom, Joann. Having recently di- 
vorced Laird’s father, a surfer, she 
settled them at first on Maui, where 
Laird burbled and splashed in the 
shallower parts of the Pacific. At the 
age of 2% he toddled up to Bill 
Hamilton on the beach one day and 
spent the afternoon bodysurfing with 
him. Bill, 17 at the time, was then a 
world-class surfer, a star known for 
carving long, elegant lines into the 
face of the wave. “He had his arms 
around my neck the whole day,” Bill, now a renowned board 
shaper, recalls, “and I could just feel this very deep connection be- 
tween us. It’s difficult to describe how powerful and immediate 
it was.” Laird insisted that Bill come home with him that night to 
meet his mother. “He said, ‘I want you to be my father; and we 
went back there for dinner, and Joann and I fell in love and even- 
tually got married.” 

A few years later Lyon, Laird’s brother, was born, and the whole 
clan relocated to a distant valley on the north shore of Kauai. 
Growing up haole (pronounced “howlie”), Caucasian, in rural 
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Heis a man’s man, a penny- 
dreadful caricature of 


physical prodigy and 


alpha dog temperament. 


Hawaii back then was tough (it still can be), and the brothers 
scuffled (pronounced “fought”) as much as they surfed, a couple 
of grade-A hell-raisers. Laird, as surfers often do, eventually left 
high school and struck out into the world to find his fortune. 

He kicked around, from Hollywood to Milan, modeling and 
acting and surfing. At 6'3" and 220 pounds, way bigger than 
life, tan, buff and blond, with Rushmore-jawed good looks, he 
was just as likely to be found on the cover of Paris Match or 
L’?Uomo Vogue as he was on the gatefold in Surf, Surfer or Surf- 
ing. He popped up in movies like Endless Summer II and North 
Shore, even the reviled Waterworld. In 1996 PEOPLE named him 
one of its 50 most beautiful people. 

That year he met his wife, volley- 
ball star, sporting spokesperson and, 
with all due respect to the parties 
involved, megababe Gabrielle Reece 
while taping an installment of the 
TV show The Extremists. Of course 
their woo-pitching was complicated 
—extreme, even—since he was on 
his way out of another marriage at 
the time. But the two of them fell 
hard and fast for each other and 
were hitched, Hawaiian-style, in 
1997. “I wasn’t sure I'd ever meet a 
man strong enough to suit me,’ says 
Gabby, but it’s immediately apparent 
that her worries were unfounded. 
They are quite a couple, looking as 
they do like figures struck on the 
face of an ancient Roman coin. They 
are admirably average around the 
house, but until you get used to 
being near them, to their stature and 
radiant physical presence, it’s all a 
little intimidating. It’s like being in- 
vited over to Mt. Olympus on a 
weeknight for lasagna. 

Gabby seems to have a soothing 
influence on Laird’s outrageous 
vigor. He is, in his own telling, a 
handful. At a glance he is a man’s 
man straight from a dime novel, the 
Charles Atlas of surfing, a penny-dreadful caricature of physical 
prodigy and alpha dog temperament. Spend some time with 
him, though, and you discover him to be articulate and philo- 
sophical, and a romantic of the old, old school. He is gentle and 
dopey with his own little girl, Izabela, now four, and a friend to 
every half-pint grommet on the island. Still, on certain morn- 
ings, Gabby might whisper to a visitor, “He’s got a lot of energy 
today.” Time to strap on for an afternoon rich with activity. Is 
your insurance up to date? 

They divide their time between a house in Malibu and a place 
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on Kauai just down the hill from Bill Hamilton’s. They work out 
together, and their schedules dovetail pretty well, Laird touring 
the pro volleyball circuit on the mainland with Gabby in the 
summer, and Gabby playing housemother and lasagna goddess 
to the surf crowd when the winter storms roll in. 

He is also Prince Hal to brother Lyon’s Falstaff. Lyon is a 
smooth-dog surfer himself. Barrel-chested and dark-haired, he 
surfs the big water in his baseball cap. From shore he looks like 
Belushi on a board. Between the two of them, with their countless 
nicks, cuts, dings and bones broken in service of recreational 
water sport, you could profitably operate a small-town emergency 
room. Happily, they have their own ER-quality stitch kit. 


*& Hamilton often needs a lift to get to the best rides at Pe’ahi. 


When Laird isn’t busy suturing someone’s coral-torn scalp, he’s 
at his workbench contriving new technologies for reinjuring any- 
thing that might have actually begun to heal. “I really want to be 
an inventor,’ he says. “I dig that whole process, from idea to pro- 
totype.” He is a regular island Edison when it comes to the de- 
sign and fabrication of bigger, higher, faster. His latest ankle- 
snapper is the “airboard.” A refinement of several gofast! notions, 
it is essentially a short surfboard attached to a hydrofoil wing 
that glides beneath the surface. This offers a smoother ride by 
taking surface imperfections out of play—there’s no friction from 
the board, and the wing always rides in clean, untroubled water. 
It is therefore more stable and cuts better turns. It will make surf- 
ing the moguled face of an advanced-only wave less lethal. Maybe. 

Laird and Gabby are also building a home above the Hanalei 
River, so one of the “activities” popular with guests, family and 
friends is clearing the hillside lot of some of the local foliage 
with giant chain saws. Mr. Hamilton can be viewed in these in- 
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stances hanging happily from the highest branches of the 
mango trees, upside down, wielding his Stihl model 088M 
like a virtuoso monkey with a Stradivarius. As Gabby says, he 
has a lot of Tarzan in him. 


Great deeds are usually wrought at great risks. 
—HERODOTUS 
Oh, Lordy, but it’s hot out here. Heatstroke hot. Gland failure, 
brain fever, delirium, collapse and coma hot. There is no sane 
reason for a vacationing couple to be sitting on the otherworldly 
marble terrace of the Princeville Hotel under this apocalyptic 
midday sun, but, as ol’ Love-a-hub explains to the missus, at 
375 bucks a night for the rooms without the 
bay view, plus tips, plus the vig on the minibar 
macadamias (that come from, what, a mile 
away?), plus greens fees and in-room movies 
and the half-day snorkel course, plus the 
three-buck service charge for each and every 
connennal breakfast baskette, never mind what 
you pay for the half-pot of local coffee (no 
doubt grown no farther than a hooded four- 
iron from where we sit); and don’t forget the 
goddam nonstop airfare and midsize rental car, 
the plant-sitter and the kennel and those rolling 
mammoth Samsonites full of brand new god- 
dam resortwear, well you're goddam right we're 
going to sit out on the goddam patio of the best 
goddam resort hotel on Kauai and drink our 
goddam mai tais and these tricky goddam dark 
beers, even if the brutal Pacific sun is blazing 
down at us from about six inches away and the 
goddam myna birds are eating all our crispy 
goddam snack mix right off the goddam table. 
At least that’s the gist of what the guy says. 
He shuts up when his wife starts crying. 
Burned red as a grade-school valentine by 
that immense indifferent sun and his own sclerotic anger, 
Mr. Tomatohead, spent, slumps back into his patio chair. 
Hollowed out by his rage, by an exhaustion that starts in his 
skull and drains to the very center of the earth, unable to 
move any part of the universe to meet his needs, he turns 
his attention and his weapons-grade sunglasses down to- 
ward Hanalei Bay, a quarter mile off, out to what locals call 
the Bowl, where the surfers bob like otters beyond the break. 
From here he can watch them rise and fall on swells as rhyth- 
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Itis man against man. 
Man against nature. 


Man against himself. 
“Big wave, tiny man,” Laird says. 
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mic and vital as the beating of the ocean’s 
own heart. 


Let the waters under the heaven be 

gathered together unto one place. 
—GENESIS 1:9 

If you had but cash enough and time, you 

could surf Indonesia or Scotland or France, 

chase waves from Alaska to Peru to Mada- 

gascar. The gathering of waters where 


Hamilton and a few dozen big-wave col- 
leagues most famously make or break their 
bones is at a remote offshore reef on the 
north end of Maui. Called Jaws by blood- 
thirsty magazine writers, it is Pe‘ahi to the 
locals, named for the valley beyond the lava 
rock palisade just above it. Pe‘ahi means 
“to beckon,” and when the waves are 
breaking big, 40, 50, 60 feet, you’ll hear 
them before you see them, from miles 
away, and feel each thunderous detona- 
tion beneath the soles of your feet. 

Don’t ask where it is. Anybody who 
knows isn’t likely to tell you. Too many 
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kooks and grommets and squarejohn 
shutterbugs come around now to watch 
on the direst double-black days, and the 
damn helicopter traffic is like the fall of 
Saigon, all those airborne shooters look- 
ing for a magazine layout, a cover, a pay- 
day. Here’s a tip: It is a long, winding drive 
down through a pineapple plantation, and 
when the crop is cut and the earth is 
turned, it looks like Flanders Field, all red 
mud and sadness. The first thing you'll 
see when you get where you're going is an 
abandoned, gutshot refrigerator and a 
derelict engine block. Park by the spent 
shotgun shells and the empty 12-pack. 
Three-hundred fifty days a year Jaws is 
nothing special. Standing in the scrub and 
hibiscus, you can look down at the lazy 
swell from the amphitheater formed by the 
surrounding cliffs and wonder what gives. 
But 10 or 12 or 15 days a year, when win- 
ter storm warnings go up in the North Pa- 
cific and a hard wind spins down onto the 
Sea of Okhotsk, all the water in the world 
seems to find its way here. 
Waves are simply water driven before 
a wind. The longer and stronger that wind 
blows in one direction, the bigger the swell 
running ahead of it. The wave crests and 
breaks when it runs into the shallows, the 
top of the wave overtaking the base. The 
sharper the transition from deep ocean to 
beach, the bigger and steeper the wave. 
The underwater architecture at Pe‘ahi 
pinches the swell at the bottom and both 
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are “activities” for Hamilton, 
and three or four can be 


shoehorned into a day. 


sides as it crosses the reef. After traveling 
nearly 2,000 miles in two days, all that 
angry water is dramatically and symmet- 
rically funneled up into a wave the size of 
the Metropolitan Opera House. Too big, 
too fierce to ride, you think, too fast and 
too dangerous, this whole proposition 
stinks of vanity and hubris, of heresy, rid- 
ing a wave that doesn’t want you on it; you 
are a puny thing, after all, sinful and weak, 
and that wave, that blue mountain of col- 
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lapsing acceleration, so high it throws a shadow, carries its own twi- 
light up from the bottom of the sea, must be the very hand of God 
set out across this ocean to slap you down. Ride it? This is insane. 
“A lot of people lack faith? answers Laird, “but once you believe 

.. well, then, anything is possible.” 


How graceful the small before danger! 

—THEODORE ROETHKE 
In 1991, Hamilton and the other mac daddies of the big water, 
guys like Buzzy Kerbox and Dave Kalama and Brett Lickle and 
Darrick Doerner and Mike Waltz, were thinking there had to be 
a way to climb the Leviathan and ride it. You can’t surf a wave 
that’s moving too fast to paddle into, but they figured that if you 


sk The women in Hamilton's seemingly perfect life: his 
wife, pro volleyballer Reece, and his daughter, Izabela. 


He 


wack af alactric nr 
wasn of electric I 


could just get towed in front of the swell at the same speed it 
was traveling, say 35 or 40 mph, you could tuck yourself into 
the curl and go. They had already begun using boards with foot 
straps, a borrow from Windsurfing that kept their feet where 
they needed to be at high speeds, so all they required was some- 
thing with enough horsepower to buggy-whip them into the 
wave. They had tried a Zodiac inflatable. It had plenty of poop, 
more than enough to get them into the beast, but it wasn’t very 
maneuverable. Which raised for them a second, and far more 
serious, problem. Once you’re in, how do you get out? The laws 
of chance and physics dictate that eventually you're going to get 
bucked off one of these waves. When you do, the sea will make 
every effort to hold you down until it kills you—10,000 tons of 
water falling on your head at 20-second intervals as one wave 
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after another passes over you is going to ruin your weekend un- 
less you can grab something right now to get you out of the im- 
pact zone. Enter the “personal watercraft.” 

Much loathed by the lubberly admirals of the yachtsy class, skit- 
tish bathers and the aurally sensitive, Jet-Skis and Sea-Doos and 
Wave Runners were the answer to the question, Am I going to die 
today? Stupid fast and nimble as Nijinsky, they could deliver the 
surfer to the wave, then dart in to pull him to safety after his ride. 
By working as a team, driver and surfer can catch 20 rides a day 
with a sense of cautious optimism about the outcome. Both are 
responsible for all the hardware: the Jet-Ski, the rescue sled, the 
towrope, the boards, the clanging brass balls, It takes a partnership 
in spirit and fact. As Laird points out, this is a departure from the 
solitary voodoo of the sport. There is no J in team, he says. 

No, but there are two /’s in nitwit, and that leads to the only 
question worth asking: Why risk it? It’s not the cash, certainly— 


surfs for the rush, the 1d] and the clean 
surfs for the rush, (ne SENSory overlodd and the clean 
lief when you make it and r i ize you 


aren't dead. 


there’s no big-wave surf tour, no prize money at stake, and what 
these guys pocket in photo, video and endorsement fees wouldn’t 
pay for Bobby Bonilla’s dry cleaning. 

Surfing will never be the Next Big Thing. Surfing suffers from 
its own recent traditions: the submoronic exploitation movies, 
the half-baked hash-brownie mysticism, the low-rent territori- 
ality of the San Fernando Valley versus Zuma Beach. It has a 
long, storied history in the Pacific, is a sport for kings, but it re- 
mains beneath mainland consciousness except as the fashion 
inspiration behind really baggy clothes and as the goofball pur- 
suit of willowy, ill-behaved West Coast teens. That’s why it’s rel- 
egated to time-killer cable slots and artless fanzines. That’s why 
you've never heard of these guys. You can say this for them, 
though: When was the last time you saw an NFL player sleep- 
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Gattaca Sightware features precision quality: 
98-100% UV Avalon® poly lenses * Memex" nickel-metal frames * Zeviex® poly frames * SoftGrip" nose pads / optical hinges 


ROBERT BECK 


ing next to the stadium in a clapped-out minitruck so he could 
get in there as soon as the sun came up? 

Hamilton, Kalama et al. speak of the rush, the sensory over- 
load, the laserlike focus on that moment just ahead of you (your fu- 
ture’s all happening in the next hundredth of a second), the per- 
fect silence and the poetry of pure body, the peace, the immediacy 
and the knot of fear that rides low in 
your gut and the clean wash of elec- 
tric relief when you make it and real- 
ize you aren’t dead. Says Laird, 
“What's weird is that all you're really 
trying to do is get back the feeling you 
had on your very first wave.” 

To see them, to see them draw long 
white arcs of risk across the wave’s 
face, to see the speed and the wide- 
eyed freedom, is to understand why 
they come to Pe‘ahi. It is as simple to 
grasp as freshman English. Man 
against man. Man against nature. 
Man against himself. “Big wave, tiny 
man,’ as Laird puts it. 


If you can fill the 
unforgiving minute 
With sixty seconds’ 
worth of distance run, 
Yours is the earth and 
everything that’s in it, 


And—which is more— 
you'll be a Man, my son! 
—RUDYARD KIPLING 


Perhaps Mr. Tomatohead got his 
Dockers all in a bunch because, 
sprung from his ergonomic, low- 
fluorescence cubby back at the home 
office for a few days, he wants to wring 
every goddam minute of relaxation 
out of this goddam vacation. Maybe 
it’s because his jungle-quality, 4x4, 
ballistic expedition sandals abrade 
his roasted feet. More likely, overloaded by sun, surf, Emergency- 
Orange rum drinks and the wide-screen Cinerama backdrop, he 
is reminded of all the things he’s missed, sees clearly what he'll 
never have and regrets like Adam himself all the dreamy paradise 
he has traded away to the devils of convention and compromise. 

At some point for this guy, for most of us, the dream changed, 
Eden faded, and he woke up one day ordinary and solid, common 
as a dollar bill, maybe a better than average father, maybe not, lov- 
ing and confused and plodding and a full-time citizen of the god- 
dam republic, dull and thick as a stump, voting the ticket and 
driving that tartar-reducing minivan, not leaving the seat up and 
hot groping the summer interns at the copier; but sometimes, 


“A lot of people lack faith,” 
says Laird, “but 


once you believe, 
anything is possible.” 


2 Hamilton's newest ankle-snapper 
is a surfboard attached to a hydrofoil. 


algind uation 


man, sometimes you get your head above it all just long enough 
to realize that you’re not the pirate you wanted to be or a hot- 
shoe test pilot, either; you’re no danger ranger or babe magnet, 
and those vine-ripe island beauties aren’t telling you stories with 
their hands while papayas drop out of the trees into your lap. 
You are a guy with a bad back and a cracked molar mowing your 
lawn somewhere in America, wait- 
ing for your two weeks off plus ac- 
crued sick days. You’re out of touch 
with terror and exultation and ap- 
petite, with joy and courage and hate, 
and frankly, you aren’t precisely sure 
at this late date just what you’d be 
able to do if some hippie, some 
gangsta, some goddam delinquent 
accosted you and the little lady on 
your way out of the Wal-Mart one 
cold, dark night. All in all, you are 
not the man you wanted to be. No. 
You are not even the man you 
thought you were. 

Now what’s left of you, what hasn’t 
already been burned up, is sizzling 
on this jungle-hot island that smells 
from one end to the other like a pifia- 
colada bong, where locals who look 
like the dreadlock Jesus give you the 
stinkeye whenever you glide by in 
your four-door, four-cylinder, fully 
refrigerated Maximum-Dad Sedan, 
add to which the wife’s been grinding 
you since Night One to try the poi 
‘cause it’s just Polynesian grits is all, 
and those goddam gypsy chickens 
that live out past the fairway bunker 
on the 9th hole stole your sandwich 
and your last little bit of dignity right 
off the golf cart when you made the 
turn yesterday and then shot that 

- 104 in the rain. 
“What the hell is that?” the Sun 
King asks, pointing toward a bright, fast blur on Hanalei Bay. 

It is the man you thought you were, down in the water, per- 
forming an “activity.” Towed around behind a street-rod candy- 
apple-red-and-white jetboat, riding the swell, Laird is ripping it 
up on that airboard, as sporty as an acrobat on stilts, a yard above 
the water, in snowboard boots and bindings, flying as if he’s on 
a magic carpet—fast, carving long, elegant turns into those cool, 
supple waves. Stylish as Astaire. Safe, for the moment, in the 
gentle hand of God, but poised, like every one of us, between the 
devil and the deep blue sea. 

In a minute or two, as if at last he understands something, 
even that angry man will crack a smile. ia 
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Famous for its heady herbal 
7 agriculture, Maui also has some mind-altering 
flowers of the two-legged vaniety 
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Molly Ses SWIMSUIT BY CHANEL ($360) 
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STEPHANIE HIRSCH (S180): 
CHAIR BY INTEX RECREATION CORP. 
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1-800-848-3344 


Buy direct from GEICO 

ee sao and you GEICO 
could save 15% or more DIRECT. 
on car insurance. DIRECT 


One 15-minute call to 1-800-848-3344 could 
save you 15% or more on Car insurance. 


Grab this Savings Comparison 
Chart and call GEICO 
for a line-byline rate quote. 


YOUR CURRENT 
COVERAGE 


Where available, you can use your 
@ MasterCard, VISA, Discover® Card or personal @ Current policy, driver's license 
checking account for instant coverage. 


_ YOUR CURRENT 
PREMIUM 


For faster service, you'll need: 

and vehicle ID numbers. 

GEICO 
PREMIUM 


a 


Bodily Injury: 
Per Person 


Per Occurrence 


Property Damage: CA 
Per Occurrence ale 


Personal Injury Protection or 


Medical Payments: 
_Per Person 


Uninsured Motorists: 
Per Person 


Per Occurrence 
Property Damage | 


Comprehensive (Your Car): 


Deductible 


Collision (Your Car): 


Deductible 


Rental Reimbursement: 


Per Disablement CAR 2 [_ 


" 


Government Employees Insurance Co, * GEICO General 
insurance Co, ¢ GEICO Indemnity Co. * GEICO Casualty Co 
These shareholder-owned companies are not affiliated with 
the U.S. Government. GEICO auto insurance js not available 
in MA of Nu, GEICO, Washington, DC 20076. © 1999 GEICO 


GEICO SAVES YOU THIS MUCH 


GEICO Direct A better way to buy car insurance. 


@ You could save hundreds of dollars. Consider 
the alternative: You might be overpaying 
$200, $300, even $600 every year. By 
working directly with our policyholders, we can 
operate more efficiently and pass the savings 
along to you. It’s an idea we pioneered more 
than 6O years ago. 


You get complete, 24-hour service. Unlike 
most car insurance companies, GEICO works 
nonstop. So even if it’s 3 a.m., you get direct 
access to hundreds of insurance specialists, 
ready to update your policy, process your 
claim or answer any question. You'll never 
play phone tag with an insurance agent again. 


Your claim is settled quickly — often within 48 
hours. With more than 1,800 claims facilities 


nationwide, there’s always a convenient 
location near you. Our staff adjusters can 
estimate the damage and, more often than 
not, issue payment on the spot. Our goal is 
to settle claims fairly and quickly. 


Free Rate Quote 
1-800-848-3344 


or check the yellow pages for an office near you. 


GEICO 


www.geico.com 
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Sa truth the NBA won't say 


news ESPN will miss 
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video from sacred playgrounds 
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HOW CAN YOU MAKE TWO MONTHS’ 
SALARY LAST FOREVER? 


THE DIAMOND ENGAGEMENT RING. HOw OFTEN WILL YOU GIVE HER SOMETHING SHE'LL CHERISH 
FOR THE REST OF HER LIFE? VISIT OUR WEB SITE AND DESIGN AN ENGAGEMENT RING SHE'LL LOVE. 
CHOOSE THE PERFECT DIAMOND, SETTING AND SIDE STONES OR BROWSE THROUGH MORE THAN 
7500 DESIGNS. YOU'LL ALSO LEARN ABOUT THE 4C’S: CUT, COLOR, CLARITY AND CARAT WEIGHT, 


TO HELP YOU SURPRISE HER WITH THE PERFECT DIAMOND RING. WWW.ADIAMONDISFOREVER.COM 


De BEERS 


A DIAMOND IS FOREVER 


CALL |-BOO-FOREVER DEPT. 31 FOR A FREE DIAMOND BUYING GUIDE. DE BEERS. THE WORLD'S DIAMOND EXPERTS SINCE 1888, 
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Now’s your chance to 5 Tate Wii 
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il | aboard Norwegian Cruise Line’s Sport ° 
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basketball, hockey, swimming and tra 
and Evelyn Ashford. They'll be on board The | 
autographs. NCL brings you more pro athlet 
nowhere in the world to get closer to your f. 


at 1-800-327-7030 or www.ncl.com. 
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contact NCL 


As far from the everyday As ¢ hip can 


That’s The Norwegian W 


©2000 Norwegian Cruise Line Ships' Registry: Bahamas , 
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heaa TOP BY ONLY HEARTS BY HELENA STUART ($47) 


Runner, with a powerful V6 engine* 


Way 
th os Me 


Chandea SWIMSUIT BY MALIA MILLS (TOP $78, BOTTOM $74) 


FULL 
FLAVOR 


20 CONES. A CIGARETTES 


SURGEON GENERAL'S WARNING: Quitting Smoking 


Now Greatly Reduces Serious Risks to Your Health. 


© Philip Morris Inc. 2000 
16 mg “tar,” 1.0 mg nicotine av. per cigarette by FTC method. 
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TM, ®Kellogg Company ©2000 Kellogg Company 


Breakfast 


Sweetened crunchy 
flakes. Honey oat 


clusters and raisins. 
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esos MOBILE VIDEO / 
Our entertaining Mobile Video plays movies 


and video games from inside an SUV, car or minivan. 
Guaranteed to improve the trip immeasurably. 


5" UNDER-CABINET TV MP3 WEB RECORDER/PLAYER 
Our sleek Flip Down,5" TV is Our highly (pena MP3 lets you download 
here one minute\and gone the next. near-CD quality music from the Web. 
Then lets you take it absolutely anywhere. 


AUDIOVOX 


1-800-290-6650 www.audiovox.com 


ONE?’ 


©2000 Audiovox Corporation 
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IT JUST DOESN'T GET ANY SWEETER THAN THIS. 
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Empty beachesand 4 
endless vistas make the 
Las Alamandas resort in 
MEXICO ah equatorial | 
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WITH AN AVAILABLE 190-HORSEPOWER ENGINE AND THE HIGHEST GROUND CLEARANCE 


IN ITS CLASS, THE PRERUNNER IS SURE TO IMPRESS WHATEVER ELSE 1S OUT THERE 


TOYOTA PRERUNNER | @® TOYOTA 


INTIMIDATE. EVERY DAY. 


©1999 Toyota Motor Sales, U.S.A., Inc. www.toyota.com # 1-800-GO-TOYOTA 


Wrronicn Uisckovd SWIMSUIT BY PLEIN SUD ($123); SARONG BY PLEIN SUD ($222) 


©1999 Colgate-Palm 
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Less Drag. Less Pull. 
Less Irritation. 
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Thinner DLC™ Comfort Edge Blades Cut With Less Resistance. 


A f 


Only MACH3 Has Streamlineg 
DLC” Comfort Edge Blades; 


It’s not just 3 specially positiogeal 
blades working together, Han recluce 
irritation, it’s that the. Deicke oe : 
Gillette’s thinnestieva Soh ey glider 
through your beaal eaBil\, Ihiatmeans: 
with MACH agitate less drag and) 


pull andi /essanntarion, 


THE CLOSEST SHAVE 
IN FEWER STROKES 
WITH LESS IRRITATION 


Gillette 


The Best a Man Can Get” 


.MACH3.com ©1999 The Gillette ¢ 


“Kristy SWIMSUIT BY RALPH LAUREN SWIMWEAR ($92); BELT BY LEN WOOD'S INDIAN TERRITORY INC. ($4,800) 


THE PERFECT WAY 
TO COOL OFF 
AFTER READING 
THIS MAGAZINE. 


Now that you’ve spent some time with the most 
beautiful women in the world, get your hands on 
a Miller Lite. Made with the choicest ingredients, 
it’s the one tall blonde in this magazine that’s a 

sure thing. And it’s the perfect way to cool down 


before you go back for another look. 


MILLER LITE: TAST 


MILLER BREWING REMINDS YOU To 


Pc Td vse ‘ 
i millerlite.com ' enyoudrink.com 
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proud sponsor of 
1999 NASCARe 
Winston Cup Series 
Champion 
Dale Jarrett 


nti GoNuts: 


OFFICIAL SNACK OF 


© 1999 Nabisco, inc. NASCAR@ is a registered trademark of The National Association for Stock Car Auto Racing, Inc. |] NASCAR le 
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10 YEARS OR 
120,000 MILES 


(FINALLY, A POWERTRAIN LIMITED WARRANTY 
FOR VEHICLES THAT ARE MADE TO RUN OVER THINGS’) 


Consider a 10-year /120,000-mile powertrain limited 
warranty. On a car that Larue you to work, it’s no big 
news. On an SUV that takes you places cars can’t go, 
it’s a different story. At Isuzu, we back all our 2000 
SUVs (the Trooper, Rodeo, Amigo, and VehiCROSS) 


with America’s longest warranty. Because we expect 


eC. 
= 
pe — 


GO FARTHER 


you to go places in an Isuzu truck. And we want you 


- 


to go with the knowledge that your vehicle is built 


to withstand the beating. Call 1-800-795-9779 for 


your local Isuzu dealer or visit www.isuzu.com. 


LEAVE THE ASPHALT BEHIND. WE'RE NOT A CAR COMPANY. 


CAR COMPANIES BUILD SUVS THAT ARE AFRAID TO | Isuzu 


“Warranty Coverage for defects in materials and workmanship only. No coverage for. damage caused by misuse. See your Isuzu dealer for 
warranty details. Powertrain Limited Warranty excludes commercial or fleet vehicles and is transferable to immediate family members only. 


OFFICIAL RULES 
WINSTON RACING NATION SWEEPSTAKES 


NO PURCHASE NECESSARY. MUST BE A SMOKER, 21 YEARS OF AGE OR OLDER TO ENTER. 
Here's How To Enter. 

1. Call toll-free 1-800-862-2226 to join the Winston Racing Nation by 11:59 PM. (Easter 
Time), March 31, 2000 to receive an entry form. Efigibiity is subject to age verification. On an 
Official Entry Form, hand print your name, home address, home phone number and complete 
the certification box. Entries missing name and address or on which the certification box 
has not been fully completed (including entrant's signature) will not be considered eligible 
2. Completed Official Entry Form must be mailed via U.S. Postal Service (no express, 
registered or certified mail accepted). Incomplete, illegible, or mutilated entries are ineligible, 
Sponsor is not responsible for lost, fate, camaged, postage due, misdirected, or slow- 
delivered mail, Proof of mailing does not constitute proof of delivery. No reproductions of 
entry forms accepted, 

3. The Winston Racing Nation Sweepstakes is limited to legal residents of the 48 continental 
United States (D.C. included) who are 21 years of age or older and are smokers, except 
employees of R.J. Reynolds Tobacoo Company, its affiliates, subsidiaries, advertising and 
promotion agencies and the immediate families of each. All federal, state and local laws 

and reguiations apply. Offer void in MA, Ml and wherever prohibited by law. Prize delivery 
limited to continental United States only. 

4. Rul. Reynolds Tobacco Company is the sponsor of this promotion. All entries become the 
property of the Sponsor and will not be returned. Sponsor will not acknowledge receipt of or 
confirm eligibility or ineligibility of any entry(s), Sponsor will not return any ineligible entries. 
5, All entries must be postmarked by June 19, 2000 and received by July 7, 2000. Winners 
will be determined by a random drawing from all eligible entries received. The drawing will 
be held on of about July 31, 2000 by an independent judging organization whose decisions 
are final on all matters relating to this promotion. Provisional prize winners will be notified 
by mail and/or phone on or about August 7th, 2000. Odds of winning depend upon the 
number of eligible entries received. Approximate number of entries distributed: 2,100,000. 
Provisional prize winners must execute and return an Affidavit of Eligibiity/Release of 
Liability/Publicity/Prize Acceptance Form within 20 days of attempted delivery. Provisional 
prize winners are subject to age verification. Noncompliance within the 20-day time period 
or return of any provisional prize notification as undeliverable may result in disqualification 
and the selection of an alternate provisional prize winner, Limit one prize per person. No 
substitution of transfer of prizes will be permitted except at sole discretion of sponsor. All 
federal, state and local income and other taxes on prizes are solely the responsibility of the 
winners. In the event of prize unavailability, sponsor reserves the right to substitute a prize 
of equal or greater value, Acceptance of prize offered constitutes permission to use winner's 
name, biographical information, and/or likeness for purposes of advertising and promotion 
without further compensation, unless prohibited by law. 

6, PRIZES: The following prizes will be awarded: Two (2) First Prizes of a street-legal stock 
car (cars are considered “used” and wil be awarded in an “as is” condition) (body of 1998 
Ford® Taurus or 1996 Chevy® Monte Carlo), each prize valued at approximately $50,000 or 
2 $50,000 cash alternative. Five (5) Second Prizes of a Sony® Home Theater System consist- 
ing of 2 43-inch Big Screen Projection TV, SA-VA Surround sound system, remote control, 5- 
Dise DVD/CD changer, television stand, mini disc player, VHS HI-FI VCR, Digital Camcorder 
and Digital Mavica® Camera, each prize valued at approximately $7,000 or a $7,000 cash 
alternative. Ten (10) Third Prizes of 4 tickets to the Winston 500 race in Talladega on 
October 15, 2000 and $5,000 in cash (seating assignment at the race is at the sponsors 
sole discretion), each prize valued at approximately $5,280 or a $5,280 cash altemative. 
Total value of all prize values is approximately $187,800. First Prize Winners must be 
licensed drivers at time of prize acceptance, Registration, title, licensing fees and insurance 
costs if applicable are solely the responsibility of the winners. First Prize Winners do not 
have choice of car color or options. First Prize Winners may be required to show proof of 
rivers’ licenses and Insurance prior to pick up/delivery of vehicles as directed by sponsor. 
Travel arrangements and expenses are solely the responsibility of the Third Prize Winners. 
Prizes will only be delivered to addresses listed on the official entry forms. 

7. Any sweepstakes materials including without limitation the offer, rules and announcement 
of winners, containing production, printing or typographical errors, oF obtained outside 
authorized, legitimate channels are automatically void; and the liability of sponsor, if any, is 
limited to the replacement of such materials and recipient agrees to release sponsor, its 
parent, the judging organization and their respective officers, directors, employees and 
agents from any and all losses, claims, or damages that may result. 

8, By claiming a prize, winners agree that R.J. Reynolds Tobacco Company, ts parent, and 
the judging organization and their respective officers, directors, employees and agents shall 
have no liability for any injuries, losses or damages of any kind {including death) resulting 
from acceptance, possession, participation in or use of any prize. 

9. For advance copies of Affidavit of Eligibility/Release of Liability/Publicity/Prize Acceptance 
Form or the names of prize winners, send your name and address in a first-class stamped 
envelope to Winston Racing Nation Sweepstakes, P.0, Box 5620, Norwood, MN 55583-5620. 
Indicate “Affidavit” or “Winners List" as applicable on the outside of the envelope. 

All requests must be received by August 30, 2000, 


The trademarks that identify the various prizes are the property of the respective trademark 
owners, which are not sponsors or endorsers of this promotion. 


All Promotional Costs Paid By Manufacturer. 
Sponsored by: R.J. Reynolds Tobacco Company, 401 N. Main Street, Winston-Salem, NC 27012 


Winston Lights Box 
9 mg. “tar”, 0.7 mg. nicotine av. per cigarette by FTC method. 


No additives in our tobacco 


does NOT mean a safer cigarette. 


SURGEON GENERAL'S 
WARNING: Quitting Smoking 


Now Greatly Reduces Serious 
Risks to Your Health. 


LET'S CET PACIFIC 

Pages 15-17: swimsuit by Bluepoint, at Everything But Water, 
www.everythingbutwater.com, 888-796-6661, at Canyon 
Beachwear, 800-863-668), and at Jacobson’s, 800-635-4770; 
board by Strong Current Hawaii, www.strongcurrenthawail.com, 
808-637-3406. Page I8: (top to bottom) swimsuit by Onda de Mar, 
www.ondademar.com, at Bikini Jungle, 305-672-8074, at Bikini 
Shop, 202-331-8372, and at Barely Visible Bikinis, 770-319-9033; 
swimsuit by La Blanca, 800-BUY-SWIM, at Everything But Water, 
www.everythingbutwater.com, 888-796-6661; swimsuit by Delfina, 
at Canyon Beachwear, 800-863-6681, at Saks Fifth Avenue, and at 
Bergdorf Goodman. Page 20: (top, right) swimsuit by Roxy 
Quiksilver, 800-576-4004, at Boardriders Clubs and surf shops 
nationwide; (bottom, left) swimsuit by Roxy Quiksilver, 
800-576-4004, at Boardriders Clubs nationwide; jeans by 
Nautica; (bottom, right) swimsuit by Roxy Quiksilver, 
800-576-4004, at Boardriders Clubs nationwide, 
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Pages 34-35: swimsuit by Gottex, 800-225-SWIM ext. 15, at 
Jerrie Shop, New York City, and at Daytons. Pages 36-37: 
swimsuit by Calvin Klein, at Everything But Water, 
www.everythingbutwater.com, 888-796-6661. Pages 38-39: 
swimsuit by Domani, at Bellagio, Las Vegas, 702-693-7925, at 
Canyon Beachwear, 800-863-6681, and at Bergdorf Goodman, 
New York City. Page 40: swimsuit by OP, at Everything But Water, 
www.everythingbutwater.com, 888-796-666, and at Rich's 
Lazrus, New York City and California. Page 41: swimsuit by Delfina, 
at Canyon Beachwear, 800-863-6681, at Bergdorf Goodman, 
New York City, and at Saks Fifth Avenue, New York City. 

Pages 42-43: swimsuit by Domani, at Canyon Beachwear, 
800-863-6681, at Bergdorf Goodman, New York City, and at 
Everything But Water, 888-796-6661. Page 44: swimsuit by 
Joelynian, at Barneys New York, at Karina Zabete, New York City, 
and at Theodore, Los Angeles. Page 46: swimsuit by Rosa Ferrer, at 
Jerrie Shop, New York City, and at Swimwear Collection, Boca 
Raton, Fla. Page 50: swimsuit by Bazar de Christian Lacroix, 
Christian Lacroix boutiques, and at Saks Fifth Avenue. Page 52: 
swimsuit by Rosa Ferrer, at Saks Fifth Avenue and Great Shapes, 
New York City. Page 53: swimsuit by Bluepoint, at Everything But 
Water, www.everythingbutwater.com, 888-796-6661, at Canyon 
Beachwear, www.canyonbeachwear.com, 800-863-6681, and at 
dacobson's, www.jacobsons.com, 800-635-4770. Page 56: 
swimsuit by Salinas, Brazil, at La Jolla, Calif., 858-551-3845. 
Page 57: swimsuit by Gottex, 800-225-SWIM ext. 26. Page 58: 
swimsuit by Ralph Lauren Swimwear. 


ROOM & BOARD 

Pages 60-61: swimsuit by Keny, at www.swimsuit-keny.com. 
Pages 62-63: swimsuit top by Roxy Quiksilver, 800-576-4004, at 
Boardriders Clubs; swimsuit bottom by Xcel Wetsuits, 
800-637-9235. Pages 64-65: swimsuit by Speedo, 
www.speedo.com, 800-5-SPEEDO, at Speedo Authentic Fitness 
stores nationwide. Pages 66-67: swimsuit by Mossimo, at 
Everything But Water, 888-796-6661, at Just Add Water, 
800-969-9283, and at Gone Bananas, 585-488-4900; board by 
Strong Current Hawaii, www.strongcurrenthawaii.com, 
808-637-3406. Pages 68-69: swimsuit by Ritchie Swimwear, at 
Ritchie Swimwear of Miami, www.ritchieswimwear.com, 
800-220-SWIMO, and at Everything But Water, 888-796-6661. 
Page 70: swimsuit by CHAIKEN, at Barneys New York, at Big Drop, 
New York City, and at Tracey Ross, Los Angeles. Page 71: swimsuit 


by Plein Sud, at Plein Sud, New York City, 212-431-8800, Plein Sud 
at Adventura Mall, Adventura, Fla.; hat by Stiissy, at Stissy Store, 
New York City, Los Angeles and London. Page 72: swimsuit by 
Calvin Klein Swimwear; board by Strong Current Hawaii, 
www.strongcurrenthawaii.com, 808-637-3406. Page 74: swimsuit 
by Calvin Klein Swimwear, at Saks Fifth Avenue, and at 

Swim N Sport, Florida; jewelry by Melissa Beatty Designs, 
212-679-4348, at Gallery of Accessories, 502-753-3913. Page 76: 
swimsuit by OMO Norma Kamali, www.omo-norma-kamali.com, 
800-8-KAMALI. Page 78: wet suit by Roxy by Quiksilver, 
800-576-4004, at Boardriders Clubs nationwide, and at surf 
shops nationwide; thong by Gia V, www.gia-v.com, 888-708-4943; 
board by Hawaiian Island Creations, www.hicsurfshop.com, at 
Hawaiian Island Creations, Ala Moana Shopping Center, Honolulu, 
808-973-6780, and at Hawaiian Island Creations, Honolulu, 
808-971-6715. 


TUBULAR BELLE 
Pages 82-89: swimsuit by Roxy Quiksilver, 800-576-4004; 
boardshorts by Quiksilver, at Boardriders Clubs nationwide. 


DEPTH CHARCES 

Pages 90-91: swimsuit by Jamaican Style, at Diane's, 
310-224-1900, at Tilly's, 949-475-5599, and at Ron Jons, 
321-799-8802. Page 93: swimsuit by Jean Paul Gaultier, at 
Bellagio, Las Vegas; hat by Patricia Underwood, Pages 94-95: 
swimsuit by Free by Gottex, 800-223-SWIM ext. 13, Page 96: 
swimsuit by Free by Gottex, 800-225-SWIM ext. 17, at 
Bloomingdales, New York City, 212-705-2000, and at Neiman 
Marcus, Dallas, 214-363-8311, Page 98: swimsuit by Moschino 
Mare, at Jerrie Shop, Woodbury Village, N.Y., and at Neiman 
Marcus, select stores nationwide. Page 99: bottom by Athena 
Collection, at Dillards and at Foley's, 800-766-8466, Page 102: 
bottom by INCA for Stephanie Hirsch, at Katia, 713-621-1817, and 
at Georgiana, 516-569-0786. Page 106: swimsuit by Liza Bruce, at 
Liza Bruce, New York City, London and Los Angeles, 
323-655-5012. Page 109: swimsuit by Randolph Duke Swim 
Couture, at Randolph Duke Designs, 212-768-1730. Pages I10-I11: 
swimsuit by Moonsplash Swim, at Moonsplash Swimwear, 
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305-234-5656, at Atlanta Beachwear, 404-239-0612, and at 
Bikini Splash, 301-277-8939, Page 112: swimsuit by Alberta 
Ferretti, at California Sunshine, Shrewsbury, N.J., 732-450-0550, 
at Bikini Jungle, Miami, and at Waterlilies, Mill Valley, Calif. 


Pages 124 and 139: swimsuit by Plein Sud, at Plein Sud, 

New York City, 212-431-8800, at Untitled, New York City, and at 
Saks Fifth Avenue. Page 126: swimsuit by Gottex, 800-225-SWIM 
ext. 16; shoes by Stuart Weitzman, at Stuart Weitzman, 

New York City; pendant by Honora , 888-2HONORA, 
www.honora.com, and at Jacobson’s, 800-635-4770. Pages 127: 
swimsuit by Plein Sud, at Plein Sud, New York City, 212-431-8800, 
at Saks Fifth Avenue and at Barneys New York; shoes by Stuart 
Weitzman, at Stuart Weitzman, New York City and Chicago. 

Page 130: swimsuit by Plein Sud, at Plein Sud, New York City, 
212-431-8800, at Plein Sud, Los Angeles and Florida. Page 132: 
swimsuit by Sauvage Swimwear, 858-514-8229, at Everything But 
Water, www.everythingbutwater.com, 407-351-4069, at Gone 
Bananas, 858-888-8200; pendant by Honora, www.honora.com, 
888-2HONORA, at Jacobson's, 800-635-4770, Page 134: swimsuit 
by Sauvage Swimwear, 858-514-8229, at See the Sun, Fort 
Lauderdale, 954-779-2651; shoes by Andre Assous Collection, at 
Lori's Designer Shoe, Chicago, 312-281-5655, at Monkees of the 
Village, Winston-Salem, N.C., 336-722-4600, and at Knuth Shoes, 
Pepper Pike, Ohio, 216-831-9606. Page 138: swimsuit by Randolph 
Duke, at ULTIMO, Chicago and Dallas. 


Pages 156-157: swimsuit by Delfina swimwear, at Canyon 
Beachwear, Los Angeles, 800-863-6681, at Bergdorf Goodman, 
New York City, and at Saks Fifth Avenue, New York City; shoes by 
SAYAN, at Dia Viola, Los Angeles, and at Otto Tootsi Plohound, 

New York City, 877-62-SAYAN. Pages I58-159: swimsuit by Norma 
Kamali, www.omo-norma-kamali.com, at OMO Norma Kamali, 

New York City, 800-8-KAMALI, Pages 160-161: swimsuit by Chanel, 
at Chanel boutiques and Nordstroms, selected stores. Pages 
162-163: swimsuit by INCA by Stephanie Hirsch, www.incabag.com, 
at Neiman Marcus, selected stores, Pages 164-165: swimsuit by 
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Letarte, at Canyon Beachwear, 800-863-6681, and at Barneys 

New York. Page 166: swimsuit by Perth Amboy, TG-170, 

New York City, 212-995-8660. Page 167: swimsuit by Rosa Cha, 
www.rosacha.com, 888-ROSA-CHA, at Barneys New York, Page 168: 


swimsuit by INCA by Stephanie Hirsch, www.incabag.com. Page 70: 


swimsuit by Macarena Gutierrez, at Saks Fifth Avenue, 

New York City, at Pesca Boutique, New York City, 212-980-1901, and 
at Jerrie Shop, Cedarhurst, N.Y., 516-569-1144. Page 172: swimsuit 
by Gottex, 800-225-SWIM ext. 14, Page 174: top by Only Hearts, at 
Only Hearts, New York City and Santa Monica, Calif., and at How 
Near Heaven, Cornelius, N.C.; bottom by Cole of California, 
800-770-6858, at Lord & Taylor, New York City, 800-223-7440. 
Page 176: swimsuit by Malia Mills, at Malia Mills, New York City and 
Los Angeles, www.maliamills.com, 800-685-3479, 


Pages 178-191: All swimsuits are courtesy of William Doyle 
Galleries, New York City, and are not for sale. 


Pages 192-193: swimsuit by Perth Amboy, TG-170, New York City, 
212-995-8660. Pages 194-195: swimsuit by Macarena Gutierrez, 
at Jerrie Shop, Cedarhurst, N.Y., 516-569-1144, at Pesca Shop, 
New York City, 212-980-1901, and at Saks Fifth Avenue, 

Pages 196-197: swimsuit by Macarena Gutierrez, at Jerrie Shop, 
Cedarhurst, N.Y., 516-569-1144, at Pesca Shop, New York City, 
212-980-1901, and at Saks Fifth Avenue; iBook by Apple, 
www.apple.com, 800-538-9696. Page 198: swimsuit by Studio by 
Donne, at Capri at Bellagio, Las Vegas, 702-693-7925, at 
Everything But Water, www.everythingbutwater.com, 
888-796-6661, and at Flash Swimwear, 305-867-4022: Whale 
Ride-On by Intex Recreation Corp., at retailers nationwide. 

Page 199: swimsuit by INCA by Stephanie Hirsch, 
www.incabag.com, at Barneys New York, and at Neiman Marcus. 
Pages 200-201: swimsuit by Rosa Cha, www.rosacha.com, 
888-ROSA-CHA, at Canyon Beachwear, 800-863-6681, and at 
Language, New York City, 212-431-5566. Page 202: swimsuit by 
Charles Chang-Lima, at Stanley Korshak, 214-871-3600, at 
Barneys New York, and at Gitobet, 201-541-7330. Page 204: 
swimsuit by Plein Sud, at Plein Sud, New York City, 212-431-8800, 
at Plein Sud at Adventura Mall, Adventura, Fla. Page 206: swimsuit 
by Artesania by Keith Merl, www.artesaniainc.com, 973-292-3435, 
fax 973-292-3535; necklace by Ayala Bar for Is*Art, LLC, at Is*Art, 
888-984-7278. Page 208: swimsuit by Ralph Lauren Swimwear, at 
Neiman Marcus and Saks Fifth Avenue; belt by Len Wood's Indian 
Territory Inc., www.indianterritory.com, 800-579-0860, 
949-497-5747. Page 210: swimsuit by Girl Star Swim, at Ron Jon 
Surf Shop, 714-769-4573, at Everything But Water, 888-796-6661, 
and at Molly Browns, 949-673-9004; sarong by Salinas for Pisces, 
858-551-3844. Pages 212-213: swimsuit by Rygy for 

Vix Swimwear, www.vixswimwear.com, 800-881-5868, at Diane's, 
310-224-1900. Page 214: swimsuit by Rosa Cha, www.rosacha.com, 
888-ROSA-CHA, at Bergdorf Goodman, 800-218-4918, and at 
California Sunshine, Brooklyn, N.Y., 718-376-0700. 


Pages 216-217: swimsuit by Lisa Curran Swim, 
www.lisacurranswim.com, at Everything But Water, 
www.everythingbutwater.com, 888-796-6661, and at Canyon 


Beachwear, 800-863-6681. Oo 


ACCOMMODATIONS 

SNAKE IN THE GARDEN: PANGOR LAUT RESORT IN PANGOR LAUT, MALAYSIA, 
877-757-5288. ROOM & BOARD: HILTON TURTLE BAY GOLF & TENNIS RESORT 
IN OAHU, HAWAII, 800-HILTONS. DEPTH CHARGES: HOTEL VILLA DEL SOL 
IN ZIHAUTANEJO, MEXICO, 888-389-2645, MAUI WOWEE: HOTEL HANA 
MAUI IN MAUI, HAWAII, 800-32I-HANA. LAS HORIZONS: LAS ALAMANDAS 
RESORT IN JALISCO, MEXICO, 888-882-9616. 


The Life or REILLY 


Just Another Day at the Fantasy Factory 


THIS IS a beautiful woman alone on 
a beach. 

This is the silver Lycra bikini with 
matching sleeves worn by the beautiful 
woman alone on a beach. 

This is the makeup man, who rubs 
oil over all the skin not covered by the silver Lycra bikini with 
matching sleeves worn by the beautiful woman alone on a beach. 

This is the hairdresser, who musses the hair “just so” while the 
makeup man rubs oil over all the skin not covered by the silver 
Lycra bikini worn by the beautiful woman alone on a beach. 

This is the bikini wrangler, who repositions the cleavage while 
the hairdresser musses and the makeup man oils all the skin not 
covered by the silver Lycra bikini worn by the beautiful woman 
alone on a beach. 

This is the editor, who prays she sees a knowing smile once the 
wrangler is done wrangling and the hairdresser is done mussing 
and the makeup man is done oiling all the skin not covered by the 
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with the arm-weary cameraman and records the “We're losing 
light here, people!” of the photographer and the “Just, like, uh . . . 
a little sexier?” of the editor and the “I'll just push the left one up 
a little more” of the wrangler and the “Turn, please” of the hair- 
dresser and the “Turn this way, please!” of the makeup man try- 
ing to reoil all that skin not covered by the silver Lycra bikini worn 
by the beautiful woman alone on a beach. 

This is the Entertainment Tonight crew, which shoots the sound 
man who works with the cameraman who shoots the assistants 
holding and the photographer waiting and the editor hoping and 
the wrangler cleaving and the hairdresser mussing and the make- 
up man oiling all the skin not covered by the silver Lycra bikini 
worn by the beautiful woman alone on a beach. 

This is the public relations man, who shepherds the Enter- 
tainment Tonight crew shooting the video guys who don’t want 
to miss a second of all the holding and waiting and hoping and 
cleaving and mussing and oiling of all the skin not covered by the 
silver Lycra bikini worn by the beautiful woman alone on a beach. 

This is the magazine’s budget supervisor, who flew to Hawaii to 
find out why it all costs so damn much: the p.r. guy escorting the 
Entertainment Tonight crew that will have footage of the camera- 
man getting footage of the photographer, and the photographer's 
assistants and the editor getting pictures—if the handlers can ever 


“Entertainment Tonight” will Get footage of the shoot—if the handlers can 
ever get those breasts back where they belong and that hair back where it doesn’t. 


silver Lycra bikini worn by the beautiful woman alone on a beach. 

This is the famous photographer, who waits for the smile to be 
knowing and the cleavage to be cleaving and the hair to be muss- 
ing and all that skin to be oiled so he can take a picture of the sil- 
ver Lycra bikini worn by the beautiful woman alone on a beach. 

These are the two photographer’s assistants, who silently hold 
the lenses and the strobes and the extra rolls of film while waiting 
for the moment when all is perfectly smiled, wrangled, mussed 
and oiled, and a picture can be taken of the silver Lycra bikini 
worn by the beautiful woman alone on a beach. 

This is the arm-weary cameraman for the best-selling video, 
who shoots the assistants holding the lenses and strobes and film 
for the photographer, who is about to go out of his mind waiting 
for the smiling, cleaving, mussing and oiling to be perfect so he can 
take a picture of the goddam silver Lycra bikini worn by the beau- 
tiful woman alone on a beach. 

This is the sound man for the best-selling video, who works 


get those breasts back where they belong and that hair back where 
it doesn’t so they can take a frickin’ picture of the silver Lycra 
bikini worn by the beautiful woman alone on a beach. 

This is the towel boy, who can’t believe how lucky he is to be 
the one who—once the bean counter is done harrumphing and 
the p.r. guy is done relationing and the E.T. crew is done footaging 
and the sound man is done eavesdropping and the cameraman is 
done prying and the assistants are done holding and the photog- 
rapher is done teeth-grinding and the editor is done praying and 
the wrangler is done cleaving and the musser is done teasing and 
the oiler is done squirting—will wrap a towel around the silver 
Lyera bikini .. . and the beautiful woman alone on a beach. 

This is the ice and the wind and the snow outside, and the 
Barcalounger and the winter-weary guy in it looking at the open 
magazine in his hands. 

And he thinks, Ahhhhhh—a beautiful woman alone on a 
beach, o 
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